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Cralh Cou ... in Economici 
(Reprinted from Wall Street Journal) 

Our friend. on the editorial page of 
The Washington Post report that rblng 
Cuod price. have fon:ed upon them an 
an "Involuntary crash courae in agri. 
cultural economICl." 

What they've learned .0 far, they say, 
I. that "when the price of .oymeal goes 
up, the prices at chicken legs and ham· 
burger Inevitably follow." They've 01.0 
observed an "overlap" between the uses 
of soybean., wheat and com, and when 
control. are put on soybean exports, the 
price' at wheal and corn move up. 

Thl. newfound knowledge lead. them 
to the following analy.I.: The Interna· 
1I0nai demand for American foodatutl. 
1. conal.tenUy outrunning all convene 
tlonal predictions: when other countries 
buy U.S. soybean", the price of chicken 
ll!g. and hamburaer to U.S. consumers 
goe. up: when .oybean exportl are con· 
trolled. the price of wheat and com 

move. up: the higher prices are bad for 
American consumer. and the export 
conlrols make our friends abroad un­
happy. 

Thus, "We now have an extremely 
painful choice to make. Either we must 
be prepnred for further large Increase. 
In food price., a. lorelgn and domestic 
buyer. bid against each other for lim­
Ited .uppllel, or we must restrict ex· 
ports. Export restriction I. prcfernble." 

We eagerly await a Post report on 
Lesson No. 2 In It. continuing era.h 
cOllrse. II might come this winter, if 
U'. cold and we have to go to Europe 
to pick up some fuel all to Ice us 
through. Rather thnn have us bid up 
the price of their fuel oil, the Euro­
peam might make the .Ilme kind of 
painful choice we mode on soybeans. 
We co.n burn .oybean. for heat and 
they can eat their fuel. But at least 
prices will tend to .tendy. 
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Monumental Problems Face Industry 

Delegation GC181 From Convention to Washington 

I N an atmosphere of crisis precipitated 
by reaUzation that the price freete 

foreclosed any purchases of the indus­
try', major Ingredient, semolina, the 
69th annual meeting of National Maca­
roni Manufacturers Association In Hot 
Springs, Virginia, drafted an urgent ap­
peal for relief through curtailment of 
durum wheat exports. The convention 
dispatched a delegation to nearby 
W.shlnlton. D.C., to make presenta. 
tlons to the Department of Agriculture 
and Commerce and the Cost of Llvlna 
Council. It WBI at the welcoming reeep­
lion Sunday evenln • • Juty 8, that lead­
era of the macaroni Industry became 
aware of durum markel moves that 
were forcing mms to wlthdraw often 
of semolina and other durum producUi 
and to limit acUvity to runnlnl out 
exlltlnl contractl. 

Vincent DeDomenlco, Golden Grain 
Macaroni Co., San Leandro, Calif .• al­
soclatlon prelldent. cut short his Intro­
ductory commentl at the openlnl lei' 
l ion Monday momlnl. July 9, to allow 
time tor an urlent dlscuaslon ot the 
lemtolUna crilia th"t threatens the pasta 
Industry with torced ahutdowns or a 
tum to lubsUtute Inlredlents when 
cuftent contractl run out. Major por· 
t10n of indultry was near exhaustion 
of contract. but backlols In .ome cates 
ranged al tar al September. 

Recognition of the serlou.nul of 
the Ingredient supply situation calt a 
cloud over deliberations at the three­
day convention at the staid old Home· 
Itead. 

The tull Dnd varied program of the 
convention Included a panel dlscuI­
slon or ""nmdJ in the Grocery Fleld." 
reviewl of the unlvenal product code, 
nutriUonal labellnl, and developments 
In Washlnaton, an analy.11 of how to 
med consumerism, and a presentation 
ot Ilmulated bUllnesl probleml char­
acterlstlc of the macaroni Industry. 
Sociul events Included supplieR' sociall 
each evenlna, an Italian dinner party 
Monday evening and a dinner-dance 
Wednesday night. Golt and tennis high. 
lighted the llttemoons. 

Pftlld.:ll·. COIDIIMDlI 

In his abbreviated openlnl remark. 
and agalnlt the backdrop of concern 
over avallabUity of semoUna, Mr. De· 
Domenico auert~d that bUllneu in the 
palt year hal been 10Dd and palla 
bu.lneu hal been e.pecJaUy 10od. He 
cautioned thal the tood bualne .. will 
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be "under the lun" In Phillie IV and 
exprel ted the view that the Internal 
Revenue Service II belnl "beefed up" 
to police the tood Industry. Mr. DeDo· 
menico expressed confidence that per 
capita conl umption or pasta will be 
"well over 8 Ibl In 1973." 

The basic problem of the pasta In· 
du.try II government price control. on 
finished loods without controll on raw 
alricultural commodities, Mr. De­
Domenico old. He cited concern over 
avallabUity of Ingredients. Mr. De· 
Domenico lilted nutritional labeling, 
open daUng alid the universal product 
code as mattera clalmlnl urgent atten­
lion of the auoch.Uon. 

Dlacuu Dwum Muk •• Dal. 

Followin, hI •• hortened openin, reo 
mark •• Mr. DeDomenlco alked Melvin 
S. SJerven, lenlor editor, markets.MllI. 
lna II: 8aIdDg N •••• KanSCl ~Ily. to 
present a review ot event. that led to 
the .entatlonal advancel In durum 
co.ts, torclng durum mUllnl Industry 
out of the market. Mr. SJerven pointed 
out that, according to compilations ot 
the Department of Commerce, on ex­
port sale. made prior to June 22, dur­
urn worklnll yet to be .hlpped In final 
week of 1'172·73 crap year were 6.3 
million bu. and UnS·74 commitments 
were already 28,9 m1l110n bus. Export 
Inspections In flnt 11 month. of 1972· 
73, July·May, were 68,297,000 bus, and 
achMiuled June outlO apparently 
brouCht allrelate to more than 65 mil­
lion bUJ. .galnst previous U.S.D.A. fore­
cast ot 55 mUllon. Because of 'araee ex-

portl, carryover July I wal no more 
than 39 million bus, or 10 million less 
than Department of Agriculture fore· 
calt. 

A!I!lumlng production somewl •. ' t short 
of Initial U.S.D.A. estimate becpu~:" of 
moisture shortagel, or around 85 mil· 
lion bus, would give total supplies of 
124 million bu. for 1973·74, Mr. S}erven 
noted. Subtraetina export commitmEnb 
already made for the new crap year 
leaves 93 million bus, with around 55 
million bu. remaining tor export and 
cal'l')'over. In view of what appean to 
be a vlrtual1y endlels world demand for 
lraln, Mr. Sjeeven said that the rela­
tively aman durum balance could be 
quickly exhausted. 

BlDMllcmal R1M la DuNID Cotta 

In reference to the loarlnl coat. that 
put the durum mllllni Industry aut 01 
the market, Mr. SJeeven pointed Oul 
thai durum price. on the Mlnneapoll!l 
market durinl the June 1·8 base period 
for the IreelC were In rango 01 $2.80@ 
2.92 a bu, or 40@61t leu thpn bids of 
$3.31@3.32prevaUlnlatthestartofthe 
convention. Nominal lemollna valucs, 
based an adual costl, were more than 
$1 per cwt abOVe June 1·8 p.d .•. levels. 
In addition, most mills had ceiling. be­
low those p.d.s. levels because ceilings 
are based on shipments, not sales, and 
for most mills more than 90% of ship­
ments were agaln':t earlier booktn,s 
made at even lower levell. 

Ull1' R .. trlelloDl on Exports 

Mr. DeDomenlco named a committee 
of macaroni manutacturef'l and Inillen, 
with Lloyd E. Skinner, Skinner Maca· 
ronl Co., Omaha. al chairman, to con­
alder action to be taken by the conVen· 
tlon to demonltrate the critical concern 
ot the indu.try OVer the ability to can· 
tlnue in bu.lness wilhl'lut price relief. 
That committee drafted a resolution 
calling for the "immediate imposition 
of export restriction. on durum wheat." 
The relolutlon was forwarded to Presl· 
dent Nixon, Secretary of Alriculture 
Earl L. Bulz, Secretary of Commerce 
Frederick B. Dent, lealalatora, and other 
lovernmenl official,. 

8ld.nDn HMdi Wasb1ngtOQ D.l~a1Ion 

On Tuesday, July 10, Mr. Skinner led 
a delelaUon ot five In a trip to Wash· 
inaton to expreu ,r.ve concern. to offi· 
cials of Export MarkeUnl Service In 
the Department of AarieultUte, as well 

TUE M.\CAIONI JOUIlNAL 

and hi. wlf. Nancy. 2nd VP Larry Williams and his wife Fron, 
ond his wife Linda. Secretory Bob Green and his wife Fron. 

Q~n' Pan.l 

interestjnl panel discussion 
Industry trends highlighted 

general seulon. II Is reported 
14. 

promotion reports were 
the sccond seulon by Elinor 

of Theodore R. Sills, Inc. and 
Lampman ot the Durum Wheat 

Mias Ehrman's comments will 
In the October lu ue. 

Lampman, reporting tor 
Wheat Institute, expre!led 

lhat "In a moment of crills 
torget the Imperative neccs­

promotlnl durum and pasta 
., He laid many Americans 

1 ta.te tor pasta throuih the 
I l the National Maearonl Instl· 

I the Durum Wheat Institute, 
'r! ,,1 emphall. on the hotel, 
:t and InsUtutional prolram. 
ket, he said, Is one where "bad 

badly served. might easily 
.merica·. tute tor postas." 

J .Impman laid the aecond blen­
.tll. contest will be exclusively 
I enrolled at hotel, restnu. 

Institutional schools at the 
and unlveralty levels. He re­

past year'1 activities of the 
a highlight of which was a 

and taste" . esslon for officials of 
Dr.partment ot Agriculture. 

M .. tlag Cou\lm.riam 

Judge, director of consumer af· 
The Grand Union Co., Patetlon, 
said that her company reganll 

as a politlve opportunity, 
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not a negative threat. and deals with 
consumerism at the management level. 
"We want to know al rlluch a~uut our 
customers as we do alxlut our cumrl> U­
tors, she sold. A crtldlblllly gap has 
been lenl!rated because conlumers have 
been promised more than can be pro­
duced, resulting In cynicism, a~ordlna 
to Ms. Judge. Among the a~ompllsh­
mentl ot Grand Union. Ms. Judge lI.ted 
handling con!lumer Interests at the cor­
ponlte level and establishment of long­
term communications SY!ltem with CUI­

tomers. 

"The con!lumer ha!l a right to be 
heard and responded to," she sold. "WI! 
consider ourselves a buying agent lor 
the conlumer rather than simply n 
aeller of producta," !lhe added. 

Referring to the now widely dis· 
seminated statement thnt "the era of 
cheap tood Is over," Ms. Judge asserted 
thot "we're In II whole new ball game 
prlce·wlse, and buslne!ls and govern· 
ment must help the consumer to real lr.e 
that." 

Waltrgale ·Onnhado •• Enrylhlng' 

Thomas F. Roche of Halfpenny, Hahn 
and Roche, counsel tor the al!loclation. 
reported on the Washington scene. Not 
. urprislngly, he aald that Wateriute 
overshadows eVerything nnd "there Is 
no way to talk about events In Wash· 
Ington without referring to the Inve!lll­
aation." Watergate has "poisoned the 
atmolphere." 

As for Phase IV, Mr. Roche laid that 
"no one knows anything except that It 
will be tough with more enforcemen,t. 
more people to enforce regulations," 
and he expressed the view that con· 
trois "are here for a long time." 

Manag.m.nt Probl.ms 

Will Dade, Pre!lldent of Son Giorgio 
Macaroni, and a director on the NMMA 
boord, did a masterful Job In writing 
up four case studies of manalement 
problems typical to macaroni operations 

conC1:!rnlng capitol investment, market­
Inl, product recoil, and succeu lon of 
management. His dlscu!l!llon leaders: 
Walter V111aume, Paul Vermylen. Joe 
Viviano and Henry Guerrlsllead sUmu­
lallnl dlscuulons and reported the de­
cliiona to a reconvened general session. 
A similar seu lon will be planned for 
the convention In Boca Raton next 
January. 

Vincent DeDomenico wa!l re-elected 
president; Nichol .. A. Rossi, 1st VP; 
Lawrence D. Williams, 2nd VP; nnd 
Paul A. Vermylen, 3rd VP. New direc­
tor elected In the Eutern Section Is 
Anthony H. Gioia of Buffalo. 

Golf Winn." 

The Ted Sills' SilVer Bowls for golf. 
Ing went to Wnlter Vlllaume for low 
gross and to Harold Wendt for low net. 
Cake winners Included: Skip Peterson. 
Lal'l')' Williama, Les ThuRton, AI Kats· 
kee, Richard WellS lind Vincent HefTer­
nan. Lucky ladles Included Gladys 
Snowbaraer, Nancy Thuratr.n, Betty 
Cromwell, Kitty Katskee, Lul!l Wendt, 
Annie Lauric SIII!I and Eloise RU!l!lo. 

10" .",4 .... ,. ("""Wtlt, 
Go" Tgym.",.",' Ch.I"",,,,. 

s 



Winner of the Tennll Tournament 
was Andy RUllo with cake wlnnen: 
Paul Vt'nnylen, Joe Hale, Ellen Dlod. 
leU, Fran Green and Helen Marie 
Ravatino. 

Thanks to the hOiIa of the Suppllen' 
Socials: 
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H. O. Joe Hale 
Gem'/le A. Utter 
Cillf W. I{utz 
Da.'1 Knutsen 

ADM MllIlnl Co. 
Shawnee Million, Kan. 

G('ne Kuhn 
Amber Mill, GTA 
St. Paul, Minn. 

Wilham Ber,er 
Buhler Mia" Inc. 
Mlnneapoll., Minn. 

Del Barber 
Don Gilbert 

Con Aara, Inc. 
Omaha, Neb. 

IunaUu. JI, DeFranclld 
DeFrancllcl Machine Corp. 
Brooklyn, N.Y. 

G . David Murphy 
Olamond International 
Chlcalo, Ill. 

Tum F. Sanlcola 
Faust Packalln, Corp. 
Central hllp, N.Y. 

Darrell M. Runke 
Hobert M. Howard 
Sal F. Murllato 
William A. Brezden 
Donald W. Pemrlck 

International Multifoods 
Mlnneapoll., Minn. 

Charles M. Hosklnl 
Hoakln. Company 
Libertyville, Ill. 

C. Daniel Maldarl 
D. Maldari &: Sonl, Inc. 
Brooklyn, N.Y. 

Don Krau. 
Mira·Pak, Inc. 
HOUlton, Texu 

Sam Kuhl 
V. M. Skip Peterson 
Ray Wentzel 
John Tobia 

North Dakota Mill 
Grand ForJu. N.D. 

Hu,h G. Oldach 
William H. Oldach, Inc. 
Flourtown, Pa. 

Mark W. K. HefTeltl.n,er 
WI1I1am K. Blod,eU 
Robert H. Cromwell 
William H. Grady 

Peavey Co. Flour MI11. 
MlnneapoU., Minn. 

CharJe. C. Rouottl 
Vincent Helieman 
Robert Mullany 

Rossotu Sale.-Rexham Corp. 
Srd(U~ Brook, NJ, 

Walter MUlkat 
Trlanlle Packasln, Machinery 
Chlca,o, IlUnol. 

Lulal GramlU 
Nichola. W. Moreth 

Bralbanti.Wemer Lehara 
New York, N.Y. 

R_lutIon 
In convention auembled at the 

Home.tead, Hot Spring., Vlr,inla, July 
9, delegatel to the 69th Annual Meet. 
In, of the National Macaroni Manufac. 
turel'1l Auoclatlon adopted the follow. 
In, re.olutlon unanlmoully: 

WHEREAS, World demand tor protein 
and cereal araln. has forced price ad. 
vances to extraordinary I!!vell; and 
WHEREAS, Export reltrictJon. on 
.ome commodities have re.ulted in ac· 
celerated demand for other cammodl. 
tie., further 8JitBVaUn, the upward 
price 'Plral: and 

WHEREAS, Durum wheat, a relatively 
Imall crop, It espedally wlner.;'le to 
sensational advance. In price.; for ex. 
ample, June 1 to 8 durum wa. priced 
at Minn!!apol1. at '2.90 a bUlhel. On 
July 9 It upen!!d .t $3.30. Export price. 
for taU delivery were a. hllh al $4.61 
F.O.B. Duluth; and 

WHEREAS, Export salea of durum 
wheat have dan,erou.ly threatened the 
avanablllty ot IUpplie. for domestic 
consumption: and 
WHEREAS, Price advance. relulUn, 
frem extaordlnary export demand 
hRve forced the durum millin, indultry 
to withdraw ofTen of lemollna and 
other durum products used In the man. 
ufacture of macaroni, .pa,h!!ttl and ea:a 
noodle. because cost. are tar above the 
freele price: 

THEREFORE, BE IT RESOLVED that 
the NaUonal Macaroni Manufacturen 
Auoclat.lon ur,enUy reque.ts the 1m. 
mediate Imposition of export re.tric. 
tionl on durum whellt. 

Thl. meua,e was carried It IfficialJ 
In Ih!! Departments of A,rlcui re and 
Commerce .. well a. the CO!' )f,UI" 
In, Council In Walhlngton by he fol. 
lowSn, commUtee: Lloyd E. klnner. 
Al Kat.keel Nick Raul, Bob fO"'ltd 
and Mark Hetreltl.n,er. Tht·. VI'eft 
pl!!aaed with the contact. thl \' \Io'fff 

Ilble to make and hopeful th ,I their 
me"'le would be heeded. 

It was ur,ed that all macarom.nOOdle 
manutacturen and their luppliers wirt 
their Senaton &: Reprelentatl\'e. ure. 
In, their IUpport of thll action. 

CIIIp E.thnale Pub 
Wh.at Gain. at 13% 

All wheat production In 1973. based 
on Juty 1 conditions. will c:;tQb!lsh I 

new record of 1,748,533,000 bu., act'\.rd. 
In, to the July crop report lsaued by 
the Department of A,rlculture. Thll 
prospective crop II up 203,768,000 bus. 
or 13c;c" from the final 1972 harvelt of 
1,5«,'175,000 and Js 130,'144,000 bus, or 
8%, above the previous peak or 1,611,. 
789,000 produced In 1971. 

All wheat production tl.ut wcnt abo"t 
the 1.5 billion bu mark In 1967 with. 
harvelt of 1,507, 598,000 bu., Thl! reaml 
low In production was In 1970 when the 
oullum was 1,351,558,000. 

In addition to the new recurd lor 
Wheat, the Department tentatively pro­
Jects a new 1973 record In producUon 
of COI'Jl and soybean •. Theae cn,p estl· 
mate. are bued on e.tlmatecl lIetea,ts 
tor harvest and hlltorle )'Ields, Ulljutlrd 
tor trendl, with 'he fint tl.eld t urewlJ 
for these crops to be pre.ented in thr 
Auau.t report ot U.S.DA. 

Ac:nq. Chanp 31 MUll, ' I 

The Department points 01 Ih.1 
chan,es between the July 1 recl5l 
and ftnal estlmatel avera,ed i mU, 
lion bu. In the paat dl:csde, ,nginl 
from a low of II mUllon to II .gh of 
88 million bua. AI of July I, J! 2. 1M 
all wheat harvest was elUm. ..>d II 
1,1S~O,667,ooO bu., or only 6 mUll, more 
than th, final oullum. In fOUl Jf the 
10 year., the Department says, t i! Jllly 
forecut was Iarler than 'he ftm by In 
aven,e of 41 million but, wI Ie sis 
time. the July e.Umate W81 bel ,w tht 
tl.nal by an averale of 33 mlliioll bus.. 

DunuD 1.% O ... r Lui YeJt 

For durum, the 1973 crop e.tlmtlle Df 
87,035,000 bu., II up 19"" from 11I ~ t Jut, 
but II IS"" leu than the 1971 record. 
North Dakota alone accounls lor 71,' 
400,000 bUJ. compared with 65 .. m,OOII 
In 11172-

"Topsoil mol.ture In' North Dakot. 
I. ,eneraU, adequate In the major pro­

(Continued on pa,e 8) 

TlIB MA~~Q~I joUJII,1 

,. 

Macaroni Makes Sense / Cents 

Macoronl makes sense for the consumer to balance her food budget. 
Macaroni makes cents for the grocer in building related item sales. 

The Institute makes sense for macaroni manufacturers by building a 
bigger morket for macaroni. Send your pennies in each month. 

NATIONAL MACARONI INSTITUTE 
P. O. 191! ;I:J~, Palatine, 1111"91, 60067 
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C.op E.timot .. 
(Continued from page 0) 

duelng area," the Department taYI. "In 
South Dakota, ralna brought limited 
rellet to 101.'e eastern areal on July I, 
but additional moisture I. badly needed. 
After a dry period durin. the flnt half 
of May, rainfall In Monlana hal been 
adequate for the crop In major north· 
ealtern producln, area," 

Yle!.j of durum wheat tor 1973 II 
eltlmated at 29.7 bus, alaln.t 2B.6 In 
the previous year and 32.1 In 1971. 
Other sprinl wheat 11 eltlmated at 28,0 
bUI, a,ainlt 29 In the precedlnl crop 
year and 30.7 tor 1911. 

8prlnp Abud. o' Normal 

Other spring wheat production, elU· 
mated at 20% more than lut year, but 
10'.t leu than the 1971 tfeord, rtfteetJ 
ahead of normal crop developmellt. 
Even though 1011 moisture I. short In 
North Dakota, that .tate', crop I, eall· 
mated at 167,670,000 bu., up from 149,-
147,000 In the previous yur. Minne­
IOta's erop Is up to 89,480,000, a.alnst 
47,1120,000 lalt year, and Montana Is up 
47,320,000, alainst 48,280,000. 

"SOU moisture Ihortalel continue In 
the southern half of North Dakota and 
other local 8J"eo .... the Department sayl. 
"AddlUonal rain il needed In South Da­
kota, especially for the early seeded 
acreale. Ralnl also were beneftclal to 
the Mlnnel ota crop. Sprinl wheat In 
Monlana is In good to excellent condi­
lion In the ealtern third of the alate, 
but 1011 mollture .hortale. In other 
area. now give prospect. that ranae 
from poor to good. Yield prospect.a are 
low In Wuhlngton becauae of limited 
rainfall and hot, drylnl winds." 

Duru,m Wheat 

"" IO" IO" , ... 'm 000 BUlht" , .... P~\A~~ Minn. 1,1111 '" N. Oak. '71.400 15.483 D .... " .0 I.ffi 8. Oak. I .... 1,1711 ~W " .0 
M ont. I.~ .... ' 11.0 , .. 
Calif. , .. ... " .0 I 

U.8. 11 .... n ,m ".IOS 11.1 '-" .. 
Crop Condition. In Mld.JU~1 

Vance GoadfeUl)w of the Crop Qual­
ity CouncU repo· .. on petlonal obser­
vaUons 81 of mid-July: 

Upptf' Mld",·tst Small Groin Crop Pros­
puIs Ntdr AI'trott, bUf Vor/Db/t Dut! 10 
Ptrslslrnl DffJoU,h, In Man, Str llotlS. 

Small Iraln pro.pec:lI are near aver­
aae In malt of the Upper MldweJl, but 
Ipotty ralntall lince the bellnnlnl of 
Iprin, leedlna has created wide varia­
tion In grain .tandl. Grain crops vary 
most In northern South Dakota, the 
louthea.t quarter of North Dakota, and 
the Red RIver Valley. Crops here have 
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withltood the allects of periodic and 
continued droulht In aome localized 
section. lurprillngly well, with fieldl 
leeded on fallow holding up the belt. 

SOU moisture II Ihort to Vfiry short 
acron northern South Dakota, louthern 
and weltern North Dakota and eastern 
Montana aa well a. parts of the Red 
River Valley. Molature la generally 
adequate In north central and north· 
eastern North Dakota c:ountlel and welt 
Ci!ntral Mlnnelota. High temperature. 
from the mid-80'1 to over 100 degreel 
with .tronl winds for more than a 
week have caul ed rapid depletion of 
mol.Iure IUpplle .. cauling crop deler­
ioratlon especially in already drought­
plalued sectlona and Illnl of crop 
.tren are now developing ellewhere. 
A leneral rain and return to moderate 
temperatures I. urllently needed to 
malnlaln preaen' small .raln produe­
tlon prolpects. 

Plant dlsealel, luch al wheat Item 
and leaf rult, are extremely light 
throughout the Upper Mldwelt and are 
not expected to caine significant Ion. 

North Dakota durum prolpecta are 
good with averaae to slightly above 
averalle yleldl In the 28-30 bUlh~1 
ran,e Indicated. Mollture II adt:quate 
In northern durum counties, but reamt 
hot weather la reducln, ,uppIJel. Du­
rum maturity Is lubltantially ahead of 
nonnal for the Itate with '13 percent 
headed or beyond. However, the re­
mnlnlnl 2'1 percent, not yet headed" II 
concentrated In the heaV)" producinll 
area north of Lakota, Devils Lake and 
Leeds. Good .rowinl conditions and 
molature will be needed In this aroa 
to maintain current prolpecta. 

NortbMst.m Montana 

Splina bread wheat and durum proJ­
pect. In the Culbertaun·Poplar-Scobey­
Plentywood area of northeoltern Mon­
tana are above average, however, soil 
mo.lsture 11 very Ihort and rain II neect. 
ed \IJ r ,revent crop deterioration. Sprinl 
whe:'~ and durum maturity ranges from 
fiower to belT)' fonnln, with yield po­
tcntJal. of 28·28 bUlhels common In 
• .,any fieldl. Montana winter wheat II 
reported to be lIenerully ,oad with malt 
c.r the crop headed or beyond. Mollture 
appears adequate In JQutheastern Mon­
tana but short in central and north 
central areal. 

Canadian Pnlrla ProriDc •• 

Canadian amall grain CroPI ano rated 
load to excellent In virtually all areal 
of Alberta, Salkatchewan and Mani­
toba. Mol.ture supplle. lire generally 
adequate and crop development aeron 
the pralriea avenllel near nonnal with 
early "eld. headln • . 

From MIlling & Baking I I .... 

Minneapolll, July 18.-DuN: mill .. 
without exception were wlthdl '4'n on 
otTers of semolina, granutan 1 ld duo 
rum flour' lalt week 81 l oarlnG durum 
COlt" foreclosed even emergent',' p.ds. 
cars at milia' ceiling prices. r..(Jmlnll 
values were up 45@50t per l" lIo' t Ott 

heels of 75@80t rise in prevlou5 .... ·ff. 
and the new levels were far, fal oulof 
line with any mlll'l permitted sellin. 
price. Atmolphere of crilis pl! rvaded 
the annual convention of the Nallonal 
Macaroni Manufac1uren ASlocilillon In 
Hot Sprina .. Va., and the ft n l Ittm 
ot buslneu was the adoption of a ft!Oo 
lullon uralng export cantrall on durum. 
The resolution WaJ sent to President 
Nixon and other officiall. The con\·t n· 
tlon dlapatehed a delegation of 8\'! 
macatoni manufacturen and durum 
millers to prelent It. cale to the teCft· 
tariel of a,riculture and commetTe and 
the Cost of Llvin, Council. Man, mara· 
ronl manufacluren were near the end 
of contracll' and average backlogs wert 
hardly more than enouah for two to 
three weeks. Several u.en were out 01 
contracts and unable to draw lupplles. 
Chain ,racer regularly following p.d.s. 
W8J unable to buy. 

Ironically, Inlense export demand 
that has driven durum cost. up Is It­
lulUn, in ellortl or mllli to present . 
blended product tor domeltlc consump­
tion that could. be offered at cellini 
price .. One of the reasons for the In· 
.aUable ovene .. demand II Ihnt lallo'S 
In France and Italy require Ihol pa~I' 
be manufactured from 100t;i, ::Iurum. 

Du.um Winhr 
1 .... ,.,.._ Progrom 

U.S. Durum Growers Au ! lalion 
IponlOred a lucceurul winter I; : reaSt 
pro,ram of Ward durum In the l um&. 
Arizona area. 148 acres were ,!e(!rd. 
Actual yield after all cleaning OIl I ship­
ment back to North Dakota \I , I ap­
proximately 63 bUlhels per aCI · ThlJ 
production along wlth about 15.000 
bUlhels distributed by the Counl! Crvp 
Improvement Asaoclation Ihouln fum' 
I'h all arowen with adequate Ward 
durum leed for the Iprinl of 1914 

ProJect to eo...lde. 
Colo. for Grodlng 

A cooperative three-year ,gn'ernenl 
between the Agricultural Research 
Sef'\'lce and the North Dakota Agrlt'\ll. 
tural Experiment Station at Fargo pro­
vldel for Itudlel or'methods for ob}cc" 
lively determlnln. color of maltinJ 

n iB MACAaONI JoUJNAl 

Identical 
l/uallty control. The .a.lle high con.'stency 
in yourdurum ploductu time aflertlme. 
That'. our promise to you. The North Dakota 
Mill I. located right In the heart of the 
famous durum wheat tr1angle where 90% 01 

the world's durum Is ra~8ed. New, modern 
: milling' facilltle. produce Durakota No.1 

Semollna, 'Perfecto Ourum Granular or 
Excello Fancy Durum Patent Flour. With the 

<)11: ~J1e.,qu.,llty every time. Week efter week. 

Month altor month. Vearalter year. Try It. 
Vou·lIlIkolt. 

the durum people 

NORTH DAKOTA MILL 
Grand Fork •• North Dakota (701) 772,4841 
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Color for Grading 
IConllnUl'd from flilgl' 81 

harley llOd durum wheal for Rruding 
pUrl)l·~t.'lI. 

Under term!! of the $50,700 ugrcc­
mcnl, Dr. Sundm K. Skursuunl', ccreDI 
chemist. will scck woys of Impro\'ing 
the IIccurllcy of instruments (or color 
dclcrmlnntlun os an alternatlvc to the 
lIuh;ccll\'l' judgment of grllin graders. 

Dr. Skursliunc will Investigate the 
1'l'lutiunshlp of duru," color. mellsurcd 
objccU \'l'ly by severn l Instruments, to 
color lind percent of \'ltreullS kernel 
l'UIIIl!III, determined by experienced 
judAl!lI. She then will de\'clop a 
1lU!lhud fur IdcnPfying the durum sub­
Chl~1I ubjct'th'ciy using Instruments. 

In the burley studies, Dr. Skursoune 
..... 111 Investigate the relationship or 
\'u rlous multlng quality chnrocteristlcs 
of borlcy samples to the color of the 
samples as determined by both experi· 
e nced graders and by methods and 
Instruments used by commercial malt· 
en!. She " 'ill develop a scale relating 
bnrlt,y color as determined bolh by 
methods to molting quality .:harneter· 
listlcs nnd then check the reliability of 
Ihe lIcull' in cooperution with cammer· 
clul multlng compnnles. 

Dr. Ciliford A. Wuhon, chemist nt 
the U.S. Gruln Marketing Research 
Cenler In MunhllUan, will repre~ent 
A.ltS. in the studle:>. 

In North Dakota Durum Sal •• 
The I'ppolntment of Vern (Skip) 

Peterson WI durum sales manager for 
North Dukotu Mill and Elevator wus 
unnoullced by Sum Kuhl, general mlln· 
uger. 

Mr. Petenmn hu, bt'Cn ussoclated 
with thl! Nort h Dakota Mill ,Ince 1963 
u, trolllc munugl'r, He previously was 
ussoclntl'd with thl' Nonhern Pacific 
1t1lilwlIY. 

V.m Inlp) 'dmon 

Int.rnational Multifoad. 
Reorganl ... 

In a major reorganizlltion following 
the nnnual meeting of stockholderll, 
Dorrell M. Runke was elected president 
of International Mulliroods Corp., suc· 
ceedlng William G, Phillips, who can· 
tlnucs us chairman of the bourd and 
chief exccut\\'C officer, 

Mr, Runke, executive vice· president, 
operations, nl thc Mlnneapolis.based 
com pony sincc April, 1970, abo lIssumes 
tne new title of chief operating officer. 

In rclated moves, Lloyd E. Workmun 
becomes vlce·chalrmun of the bourd, 
und Alvin L. Hughes was promoted 10 
the nt:'\' corporuh..' position of vice· 
presldellt, operationul sen'lces. 

The reorganlzlltlon, which cume 01 

few hours uflcr the company reported 
record sales und earnings In Its first 
quurter of Ihe new fiscal yeur, follows 
a policy Mr, Phillips expressed upon 
joining Multifoods In 19GB-that no one 
should hold the same management posl. 
tlon for more thun n\'e yeut$. Nol onl' 
(If Muhlfood,' top executives holds the 
Slime rcsponsibllities loday he held ut 
the time (Jf Mr, Phillips' arrlvul. 

Sharp ElfnJngs, Sales Cains 

At the unnual meeting of sharehold· 
e rs, Multlfoods rl'ported u 21';; Incre<lsl! 
In eurnlng5 per shllre '~n cummon stock 
from u 32 <;; su lell guln for 1111 first quar. 
ter, the three munths l!ndl!d Mil)' 31. 

Net ellrnlnll:ol rose to $1,721,000, or -16, · 
per IIhure, cumpured whh $1,-138,000, til' 

38,', In the nr5t quurtl'r thl' previous 
yeur, Salcs were $156,506,000, compurl!d 
with SIIO,080,OOO for nrst quurtcr of 
lust yellr. 

Mr, Runke told shareholders Ihul 
first quarter results I'ellected "outstund. 
Ing pcrformllncl!s from MulUfoods' 
Cunudlan opcrulionJI and fmm its U.S, 
Dgrlcultural products di\'l lIiun, both ur 

which rt'Gistered record nrst 'Iu artt'! 
earning,." 

Internationul division eurninJ:s, ht 
said, were down from u record flU! 
quarter a yea r ago. Relurn 10 Ilrulh~ · 

bll ' ty of the compuny'! Klnlt f ood! 
frozen meal opt'~atlonl dept'ott- tu ~ 

creut extent upun Phll~e IV l'"nt rul·. 
Mr. Runkc Buld. 

Mr. Phillips 10 Ch' le Cilice 

The management reorJ/JI II I.; lliun 
came just prior 10 Mr, Phllhll . Ill" 
cumlnG president uf Mhull .• puil­
Chamber of Cummercc on July I .llIm· 
inll the company In October, 1"',11, ~ .' 

Its first outside president, Mr. 1 Illip, 
led thc transition of then,lntctll l(Jn~1 
Milling Co, from It, position til \ urth 
Amerlcu', leudlng f1uur mille r ,10 ~ 

diversified food processi nG l' ll "wr 
During the perlud, annUli1 Sillt n O!\'\' 

risen by $175 million to $528 hun. 
and nour products sules, while J 9'· 
bclo"' 19G8 levels, have falll'r rum 
72':; to -10 <;; of total re\'cnUt Tht 
divcnincalion has Included ' Ul.l· 

lions with such \'urit-d numes , :\11.· 
:er Donut, Svcden House, K :. . ,una 
Klub, King Foods, and Ueubl'll ,' .. I~ 

New Commi .. ion Membo, 
Jumes Ole Sampson of Luwton u/lh 

Dakutu wus elected to the Nor J)~. 
kohl Stat~ Wheat Commlsllion lu ' pr~ ' 

sen t tht, North Centrul Dlstricl lit' 
repillces Emil Anderson, Uphulll . .u/lh 
Dukolu, who has sen'ed the Il s r~ 
yeurs, Governor Arthur Link app nll·d 
Normlln Weckerly, Hurdsfield, . urlh 
Dakotu, Commissioner at Ilirge. " dk' 
eriy (urms und opl!tules a grain ' It' I ' a' 

tor ot Hurdsneld, He rcpluce5 floyd 
Poyzer of Amenia who pussed .,war 
while serving In the Stute Legist "IOn' 
liS a reprcscntutlve of Cus, Counl ~·. 

TilE MACARONI JOUM :>oA l 

The :0" of the Lo.t Die. 
}, ~ lIent}· Teicher uf Churles O. 

Will i S & Cumpany, Kan~a5 City, 
MiD; I recently . Isited the elilim dl' · 
~rlr .1 of Home's Kansa~ City tlmce 
to fo ~\' up his report o f lin unu~ulli 
IOSJ. .rce bronze dies, used to makc 
Ipagi Ii In \ 'urlous size dlumetenr, 
disaPi Jred from the premi~e~ of Home 
inJurt Amerlclln Beauty MaCllronl 
Comp IY. Withuut t hl' use of these 
dies, " hich would cost $1100 ellch ttl 
rtplu t', ·. Ihe Insured could nnt manu· 
fadu ro' h l ~ prodUct. In order tu pur· 
c~aSl' , mill irf long spughetll die !!, the 
Insurl ' l Yo"o l':d hace tu order them 
Ihrou .. l , It r!cw York supplier. 

As ~11\ ; n tiS Mr, Teicher lind HOllle 
adJu51urs discussed tht, slluutlun, an 
.n.oul joint seurch begun. Although 
1M thl' loss hud been reported 10 the 
Kal15U§ City Police Dep<lrtmcnt, there 
apptiirl-d to be no hopes for a quick 
rtcOl't' t}'. Home's Dick J a ntz was 115-

' iened Ihe task of callinG all junk and 
1all,'lIge dealers 1i~led In the Vcllow 
Pail'S. After his thlrty·thlrd call, wllh 
no Ji.:n of succeS!, he received u call 
fllim Ihe brother·in· la ..... of a sa lvage 
deall'r who suld he had heard of thl! 
karch. ;and thut his brother· in·ltlw luul 
JUII huuGht three bronze dies. 

tn Ihe Junk Yard 

Mr. Janlz lind Home Ciuim SlIpl!t· 
\'i50r .Iesse Hernundez went Immedl· 
ately I n the junk deuler's pilice of 
bU5int·, ~, and iden',lfied the dies llS 

Ihosl' hcll,lnRing to the lnsurl!d . Both 
th~ III "\'es and the ~a l\'uce denier werl! 
appal> '111y unawure of the \'lIlue tlf the 
dies- ley were sold to the sal\'aile 
dealt for $20, The deuler wa~ glad to 
roup. te In returning them, lind he 
)(lId ' m back for the slime price, The 
inlllr was delighted In rcceh'c Ihc 
dil's. Idamaced, nnd spaghetti pro· 
duel, resumed . 

In l! manufucturlng pn.l«'u , two 
dil'l one time are needed 10 make 
Ih~ ,Idles. Since three dlt'S were 
'~kl' ' he one remaining In the ctlm· 
p;,"~ POSSession WUll useless. Fur· 
lun~ .. when the dlel'l were relurned, 
\I .. ut~ ,New York hud nul yel !wgun 
IIIl lanes. 

A! ,ugh the company pruduces 
nood • In muny sizes lind shupes, 1\ 

COnt r ,cd delay In spaghetti production 
\I.·OIl ! have resultcd In II large lu~s, The 
txt I, efforts mllde tu retrieve this 
tquiJ 'lent suved a potentinl IUJls und 
muet inconwniencl!. 

All .. rican Beuuty Macuronlls insurl'd 
und l · / a Home Blunket Crime Policy 
\I.·i!h ., $500 burglary bnd thelt endorse· 
men, through Charlt:s 0 , Williams & 
Comjlany, 
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Left to ,Igh,: H.nry Teich". Rolph SOIl:, onll Dick Jon' •• 

Pea.ey V P 
Wililim W. Bokmlln has jollied I'l'lI­

\'ey Company liS vice president·Con . 
sumer Food Prudu clll, un IIrea of the 
compun)' whh:h, uccurdlng lu Presldl'l\I 
Frit z Corrigan, will he structured hi 
t'unsulldule aU l'(,"sumer prtxbcts o f 
Peun·y and il!! subsidiaries. 

Doknwn, H, III cuming ttl Pt"I\'e)' frlllll 
the Kilchl!n! of Sara Lee in Deer field, 
illinois, He hus heeu with Sura Lee 
since 1007, lUost tt'ceutiy U~ "iel! presl. 
dmlt·rnurketinG. In this l'upal'll)' he hus 
hel!n respunslhle for murkl'ting the en· 
tlrl' Sara Lee reluil line tlf frUl.l! n 
hnkl!d Iloud~, Prl!\'iou~l)' he hlld ill'en 
lin uccount eXl'cuti\'e und ne"' huslnl!ss 
spet'ililist with Ketchum, MilcLelld & 
GrO\'l' Adl'crtlslng Agl'nl')" i'ittshlU'gh, 
IHld prior III that nil IIgricultur;11 ecolIU· 
mist lind in cllncenll'nl'l! fllod markel· 
ing with Pill ~hut}' Cump;IIlY in Min· 
nl!apulls, 

Schmidt Nomed 
To Heod FDA 

Dr. All!xllnder Mat'KiI)' Sl'illllidt W;IS 

named friday the nl'\\' l'urnmlssiuner IIf 
thl' Foud Dntl Drug Adnlini~ l r"litln . 

Schmidt left his pust us dClIll ;IOd 

prufessor uf mt'<licint', Ahr;lh:ull Lin· 
roln School uf Mcdicilll!, Uni\'l!I'~it)· tl f 
lIIinuls, eurl)' thi s )'l'ur. 

"With clinical as well liS al'Udl'LIlil' 
and udmlnlslrati\'e l'xpl'ril'nce, Dr. 
Schmidt ha~ 1111 the credenliuis Ill'Ct'S' 

~ury til ussurl' thaI FDA's ~Irung rl.'cul'Il 
ur Ihe llU~1 ftlur ye:lt:; will cunlimll'," 
IIEW SeCrl!I"!'y Cuspur W. Wl'luhl'I'j.lc!' 
suld , 

Wheat Commission Retains 
Home Economist 

Mrs, Judi Adums, former Asslslllni 
Proressur ut North Dakota Stute Unl· 
verslty and Food and Nutrition Spe· 
dullst for the Nurth Dakota Extensitlll 
Service, hus bCl'n appolnlt-d til fill II 

IIcwly Cl'el..ll'tl pusitiull as 1I1111ll' Ecu!lu. 
mil' l fur till' Nurlh !Jakuta Whl'ilt Cum· 
mlssiun, 

In maklllJ: till' IHl!lOlllll'Cllll'nl, Mel 
Muler, Administl'lI!m', Uisllmrl'k, said 
Mrs. Adams wili l't.ltlrdi llal e iIIlll I!X· 

pand tht' Cllllllllis~ilJn 's Nutritiunal 
Educutllllllli pruj.lrulli IlIld will Ill' In· 
\'uh'l!d with Ihe dc vl'iuI'menl. Il'slinj.l 
lind PI'UIIIOIIIIII "r rUlld ~ madl' frull! 
whelll a nd t1UI'IIIII thl'uuJ:huut till' 
United Slates. 

Mllil!r sliltl, "Thc cllml uf till' Whl'at 
C(J nlllli ~~ir lll hilS hcell lIilllCd firilllal'ily 
III thc CX lliII' l II1Ul'ke\ while l'UilSllll1erS 
In the U.S. hu\'t' iUI'J:l'ly becil tukell ful' 
j.lrun!ed ," 1\11 ~. Adullis will \\'ul'k dllsl'l), 
with schoul und Instituliull fOlld scn'· 
Icl' pctllOntll'l .rnd "tht'r ~tutl' and rm, 
Ullllul j.lI'llUpS und intli\'idllals 10 pro· 
mote Ihe prujlt'r pl'epal'UtiuII lind II ~C or 
whl!lI\ ilnd tiUI'UIlI fllllll :\ In Ihc diel . 

A nllll\'e IIf Shel'ldulI, WYllmim:, I\lrs. 
Adams rl'Cl'h'l'll her IlIIl'helms tll'j.ln'e 
in IIlIme El'tJllUrnlt's Edm'atiull ami a 
lIl ils tel' ~ deJ:rt'\.' In Fuuds IIIIlI Nulritiun 
ttum Ihe Unil'l'rsily IIf WYllminj.l. Mrs. 
AdulIl!' hll!llmnll. LUl'ry, is Iht, Editur 
uf the Nur!h Dakuta SIIIl'kmall 's Ass,,· 
l'ialilln BAH NOHTII 1II;Ij.llll.i lll'. 

J,,41 1,40ml 
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lpletely re-designed 
Ie -ures that make them 

MOST RELIABLE 
THE INDUSTRY! 

Conveying system never stops. 
Produ, 1 moves slowly and conlinuously Irom 
spreaocr to accumulator. No starts and stops. 
Slmphhed design means greater reliability 
since there is less wear than conventional 
"slop and go" dryers. 

is consistently excellent 
oecause drying aclion is always sleady. You 

i can count on the product to come oul with 
appealing color and lexlure. Unllorm and 
Slraighl every l ime. Ideal lor handling wllh 
aulomallc weighing. Iransporllng and pack· 
aging machines. 

zones are 
OsHil~elv separatoo. 
Exlrer ·,Iy light enclosure with 6uhlerpalented 
. Della r control allows high lemperature. 
high I 'nidity drying environment. 

y range 500·4,000 Ibs/hr. 
j slick lengths: 60 or 80 Inches. 

:letails 
Jilt-in reliability o f Buhler dryers ami 
lcaroni eqUipment Call liS or write 
'1·M IAG . INC . 8925 Wayzala 61v(1 
.lolis. MN . 55426 . (612 ) 545·140 11 
I Sales Ollice: 580 Sylvan Av e 
Jod Clills NJ 07632. 1201) 871· 
UHLE:R·MIAG (Canada) LTD . Don 
nlario. (416 ) 445·6910 

I ! 
Each spaght'lii sir and 'ravels ('_ilclly the SilnHI 11.1111 
~ (' I t'" ' .I II , .. "'" , un • " .,,, • ., 10 ''' , " '-' . II " '~ . ' P 

f . ·1\1. ,,1 .. t ,t " .- le • • oI O' ~, ·" t J~ 31,1, ~ ~ " ,. , •. . n , I, " 
I ' " " , ' 1" . 11 .r l ",1" .. 1", p u, f!! 10 I II " ,1'\ ",I I •. , ~ 

Super .anUary df!"gn, easy main lena nco . fi ll III , ~ I " 
1J,ln~'ls SWI"U o ul In ' ll":'Y ,II I . ,~~ 10 "II 11.I' t<. ti l I", ' '' ., 
CIi,fW E .!! ;, · II1 " k IIOlyu ' ... lIhl''' · " .. " •• ,1" • ., .,' ,I ·'" ". 
111)0' co"~I'UChO " p'lln',,1 ( U" l1'·" ~ "I " " , 
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Robtrt W, Mlltlltr 

Roberl W, Mueller, puhli:dwr iunl 
I'llItll" "' 1'1'1I,.:n':,~in ' Grlln'r III II,.:a..:i!!!' 
ha~ '''-'I'll .II'I',lly IIwllln'll in Ih,' pmlt. 
11'111:' iUlIl ":lIa l ~ IIf IIIl' fuutl indu ~tI"Y . 

MI". I\lul'llL' 1" \\'a .~ IHII111'd IUj2 l'L'dpil' lIl 
IIf Ihl' lI ... rhl'l"I 11011\"1'" Award , til\' fouel 
irulul' t ry's h lAhell t tllJllO /" tNAWG AI und 
till' I!lj:l l"I'I' lpil' lll of IIIl' Cmin Awanl 
("I" i. di~ linr.:ui ll lll'd 1'l lIlu /"i:l1 ,·III ·tot.' r 11\ 

IIII' 111111 1111':'11 1'1"1 '1''' . 
A~ pn ' la,·" III h i,; lI1utll ' l·alillJ.t W I IIul· 

~ l a lltlil1r.: 1lillll'I Itf r.:rlll·l'rli l'IIIlUlll ' lIlillA 
1111 In'llIl 111 Ihl' lIuhlllU'y hI' J.tU\·l' illI 

audill'\' isUHI IJI'l'''I'IlInliulI wilh Ihl'sl' 
hir.:hhr.:hl :< : 

Many Problem, 

~II U.S. IIl1lu:<lI")" '''n't! it" lII ilny I'ruh. 
11'111:' II ~ Ihtl fllud tI .lI tri hUlill ll IUli i n'ut·. 
Bul in "llIlt' IIf f,: II \·" I"I Ull ... nl pdl· ... 'elJll' 
Irllb, all 1,ll'I'111I1I Yl'a!" \\,h"'l1 Jlulilil'ian :< 
lurlll'd 111 f"l"n' 1111 Ihl' ··lIIiddl ... ·l1Ia ll , .. 
lind a lIl ilJ"!" pd"I' Wilr. r.:1"O('I' I)· :<all'S 
,.hll\\"l'ti 11 1"! ' lIll1l'kahly J.t1""1 J.tain u l 
j .j '. and 1IIIIpl'd SHm hi lhun f ill' Ihl' 
1i1'1I1 l ill lt" ill hbtury. 

heleH Snowbor,er 

14 

Grocery Industry Trends 
And thl'l'" \\'1'1"1' :'OIl1l' )"l'al lIul·pd:'I'S. 

" hud :'1'I'II11'd 1'\'idl'lIl Ihut Ihl' lurj.!l' ~ t 
dlilill ~- nl'~1 unci furcl1lll~1 IIf Ihl' luw· 
Pl'it-I' WIUTlol's- wlluld walk flIT wilh 
uut:<iwd :>' illl'li Inrll.'aSI's. Bul il j usl 
didn' t hllPP1.'1l Ihal WII)" : 11\1.' H' , j.! ilin 
~hH\\"n hy Iht, 10 larj.!N t dmil1 l1 \\" a~ 
ItlPPI'ti by th l' !1.5 ', !nl'reuH' "r Iht, 
inti l' lll'ndl'lIl ~lI p l'r l1Ia l" k t' I ~ , 11)" 1111' I~', 
,UIVUllt'l' flit, Itlcul I"lWIIl Ii. :W.tI' , fllr 
l'IIII\"t'llil'lIt'I' 1I10n':' .llId- din'l·t)y n'· 
Jill('{t III till' pl'I'rUrrmUlI't' Dr Iht,SI' 1111'1'1' 
rt' laill' l" d U:(iil'J'- 12.5', rllr \\"hllll'l'lIit'l"lI . 

Why did IIIl' nwjlll" l'~ )l1Iha t lU1l s in till' 
prit'l' wllr fill"l' ~u illlClrly h)' l'lImparil'UII 
with 111I'Ir Il'ss 1lt'll k llSI' l' UIII"c l llu I"S~ 
A t:lrj.!1' pa)"t or Ihe UI1S\\·t'l· Is in thl' 
u\,cr·kill in a'luil prldn r.: , whit-h PI"II\'I'II 
III h,' 11\111'1' IIf iI depn'~l1l1 l1t tlllIlI a 
J' lilllula ll l . 

Olher Hlghllghh 

O thl')" hir.:hl lj.!hl :>' : 

• IlIdu!llry aftl'r-lilx 11 1.'1 ~ 1i1)Pl'd III 
l"ill llsil-ally Inw I['\'cls, with till' nJ:llrt' 
rur rhalns un ahl1 l1~1 lIun 'l'xl~ tl'n l 0.0" ; 
u r sall' ~ : indl'lll' lldl'll ts nl ~" dWPPl'tl III 
all Ull ilt'l't'I))lIlllt, 1.1' ; . 

• AUl'r U llIudel'illl' j.!a ln IIf :! . ~ ', ill 
IUjl, pHl'l':' rur '" rut,d III IWllw" intiull,d 
al a ~ . 5'·; ralt' in IUj2, led by /I 9.5', 
Int'I"l'ilH' f ll/" !IIeat s, IlUult)")· lind 1I1'h. 

• SUPt'!" IIwrkl't s U/"I' hlgj.!l'r Ih an 
l'\ 'l' /", wit h Ill'W unl'lI a\'erll g inr.: 2H,900 
~II · ft . IIf ~ l'IlillJ: 1Itl'il. OIj.!j.!t' ~ 1 hl'it5 III 
IIIl' lIlurl' j.!I' nl'rou~ !< pilt·C: fI'UlCII rUlld!<. 
hl'ulth und Ill'uuly /lids lind j.!enl'l·a! 
rnl'l"l"handi ~l' . 

• CUl1sulllt'rislll issue .~ n'·I'IIII'I·j.!l'd 
st nlllj.!1'1" Ih llO 1'\'l'r aftcr Ill'illj.! 11\'1'1", 

~ hilt!II\\' l'd fllr !lill·t IIf Ihl' Yl'nr by till' 
prkl' Wllr. OI)CIl diltinr.: nnd unit Prll" 
in r.: It'tl a Ib l III iIll1l1"ll\'l'd infllrmal iun 
Prur.:r:IIIlS Ihul arl' Arowlll j.! in nu mber 
and !< l"UI>l', Bl' ite!" ~anit ll tlun und ..... iI~ te 

di!l flo~a l ml'thud:, ..... ,',.,' IlIilJ' 
IlIlinl :>' Ilf ;It'li\'ily . 

• GI'Ul' l'l"~ 01 1'1' 11\01"1' 1I)11illll:<l : 
Ihcir 11\\' 11 111"0111 :<, th l' s lu('k 111 .11 

lilt: t'l'unumil- dinl:llc 111 r.:t' IWI 
till'Y \" l'I'e II Yl'"r IIj.!U, hul II 

j.!l numit' r IIhulit 1111' ~ tl,hilil)" '" 
in tl ll'ir 1I 1U1·l' .~. 

• AIIlUI1f,: nl'w ih'lII ~, P'l 'Pill ' 
Ill'r~ :>' hUWt,d Illl' hl'~1 j.!uills .ju· 
tl ll l1inf.: lIumlnl rj.!cl" 1I1'1",'rl and 
,'uminj.! up :<I'I'unli . 

• Prinlk lillll'l \\' II!! \II) ~ 1ir.:h l l 
13.tl5 til 1:I.j3 ', IIf IImrkl'l ~hill ' 

Everell Snowberger 

.. ; ' 

., :,1 

' II " -,. 
I I .. 

1';ult'l i~ ts indudt'd £\·I.'I·l' ll 5 "" \111" , 
A"I". !In'~l denl, Dillon SllIn'.~ 1>1\ 1$10'" 

DiII,," Cllmpiln i l'~, 1m'. 11 S1l""U\i I .', 

r.:"IlIIll dlllin hl'iUicllllll"ll· rlnf.: in Ilult·h· 
ill~"", Kiln~OI:' . !\Ir. SlIuwhar~I " Ih,' 

\\"urkl'ci a ~ II ImrkrulIl1\ helpI'1 III d 

Dillon "Iun' ill 11I3U. Ill' hu~ J:"' ''' III' 
thl' Jutldl'r ill' an 1I ~!l i~tunl ~tun ' Iliali' 

1Ij.!l'r, ~ t u tl' manllge r, l'up(' r\'istl)" .,!ul ;,. 
Vil'C Prel' idlml·SIl ll"l' O pI'mlil,n' lrun 
Illil until lit' wall 1t:l1llt'(1 jH"t'~ l d , II I 

IlIj:!. 

Newlon W. Brlgg, 

Nl,\\·tun W. Brif,:r.:s Is Vil'l' 1'1, !L'II' 
CII' \'('!unu Di\'ision. TIll' Kru/:I'I ' · II!I .· 

1111 11)' . Il l' sla rled Ilu si nl's~ in " ·II.!) 
j.!1·II{·l' ry l' tun'; had I1ll'l"dtandisil.. , .. -(, 
w ith Krugl.'r in Tulcdu ;lIld l' " ~ " 

III' \\'urkl'd with Glll"liner Ad\", '!11 ~ 

Cu. in St . Luui:< .lUd Ihcli W O' Ito !· 

l"hund bi nA din'rt o t lint! l"lt't \." ,\,', 
lell'nt u( nlurkl'tillj.! fill ' !\Iuinl." ~ ~ " , 

fuud dislrihuillr, lIulIllufurd )I ' 11 '1' 

Co. In WOO, he I"clurllet! Itl K r' 
11I111IUj.!l'!" u f upcraliunli fllr Ihl' , "n· 
~ ill Oi \'i~iulI : was ;rp)luinl l'cI I ,I"r 
!\lamiAI'/" IIf till' Min nl'suta Oi \"l ' 
April. I !Ifill. III Oellll>(..' r, Hili!'. : II ." 

when your food' extrusion dies need repair, recondi­
tioning, modifying, rebuilding or redesigning. 

Get QUICK SERVICE and BETTER PRODUCTION RESULTS 

D. mJHDJUI t Sons, Inc. 
557 THIRD AVE. BROOKLYN. N.Y., U.S.A. 11215 

Telephone: (212) 499·355$ 
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G_ery Indu.try T .. nd. 
(Continued from paie 14) 

Ironic cheek-Qui will need considerable 
capital DuUny. Mr. Drlaal laid. but 
"two or three yean down the pike, 

more effective than lower pri~ ,,· Ith. 
out the dealing. 

promoted to Charleston Division 
Vice Presldenl 

as chain. will refuse products without 
symbols." 

Concerning macaroni products. lanu. 
facturera were told they are Idlnl 
their light under a boaket. Mocu .nl II 
more prontable than the genet; lint. 
It Is showing good sole. gains, u j the 
trend toward pasta and cas .'mltl 
should continue with meat priet' . «In. 
tlnuln, upwards. The panel's illlvlct: 

J .... H. Muh ••• 
James H. Mathews, General Dlr~lor 

of Merchandllinr. Super Valu Siorel, 
Inc., Hopkin .. Minnesota, has served as 
retail .tore manlfer, field reprclenta. 
live, .tore en,ineer, assistant manlier 
from 1953·1004: and 81 division man· 
.Ier of Bismarck Division 196t· 1967. 
He wu promoted to General Director 
of MerehandJlln, In 1987. 

On Salu Call, 

'l1le panelist. proposed more p~ 
ducUve calls from salesmen. They want 
infonnatlon-not just a cup of coffee 
tor the .tore manaler and social chit· 
chaL 

Mr. Snowbaraer cited the lalesman 
a. the prime point of relationship be· · 
tween manufacturer and retailer. 

Mr. Matthew. said grocen want to 
be called on by manufacturers' repre-

In a discussion or merchandising al­
lowance., con.ensu. or the grocer pan­
cUlls was that they would be difficult 
to discontinue because they have be­
come 10 much a part of the system. 
Opinions generally were that a higher 
price with merchandising allowance. 15 

"Tell your story stronger and hettef 
and be . ure we undenland It." 

DIlIo" Sto .... headquarten: Hutchln •• n. Kan.a. 
Flnt Quarter. 1973 (13 weeka)-Mocoronl & Dry Blan. S .... 

Twelve linear feet of gondola with base and nve shelves contains 72 linn , 
feet. Thl. can be compared with on avenie of '150 linear reet of gondola devotd 
to dry iroceriea. Thll exclude. footage devoted to general merchandise. 

Dry Bean. 
Dry Macaroni 
Dry Spa.heltl 
Dry Noodles 
RI", 

Total 

Percello 

A'Yn.ge W .. klr Dollar Cue % Incrt ... 
UNb perSiaN ProW Monmenl OYer 1.12 

93 m4 4~27 13% 
78 3439 3360 38 
77 4033 3SGO 18 

107 5334 6998 31 
98 6322 4S90 16 

453 24842 23035 23 % 

A.nage W .. klr Dollar C ... % LIneII' FL ICntatlve. with Information on promo-
tions, .uch a. couponlni. He .ald the Total C&I-rrOl'T UaIJ. per W .. k ProW Mo .... ment 10 Catltgory 

Super Valu manaaement only rerently ' . Dry Bean. 27 21 23 2. 
realized that maximum utllluaUon of gry :~cahe:l\ 17 14 IS 16 

11 16 16 14 
.uppller'. manpower was to the com- Dg i?oo~les 24 21 30 26 
pany" advantDle. Rice 22 25 20 17 

Super Ston. 
On luper-Itores, Mr. Brlli' reported 

thai Kroier hal converted 10';t. of H. 
operaUon. to thele in jU11 a year. Mr. 
Mathews reported a similar move 
among Super Valu Store •. Mr. Snow­
borger aald they have not noticed the 
trend In Kanlal "where there are more 
mile. than people." 

For KrolCer, a "ruper .tore" 11 deftned 
a. one laraer than 25,000 Iquare feet, 
with .peel,1 emphasia on ,eneral mer­
chandise, not food. "We're looldni for 
variety, not duplication," Mr. BriBgs 
.ald. 

U.P.C. 
Concernln, Universal Product Code: 

It waa reported that cUltome,. are 
pleased with the experimental unit.; 
checkers' errors will be ,reatly re­
duced: productivity will be Increased 
when manufacturen use th·: symbol. 
(but they were told "do It now-alon, 
with dellin changea for Nutritional 
Labelln,). It will toke a tremendoul 
capital Inve.tment to replace a lh 
re,:ltten, but It will come and come 
fatt. 

Mr. BriU' commented that "the re­
tailer I. loln, to know 0 lot more about 
your producta than you know yourself." 
He deacrlbed Ihe .ymbol .canner and 
cuh reilater developed by Kro,er and 
R.C.A. Manufacturers' . ymbol. will be 
required Ilnd preparation. for the cite-
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Super Valu Sto .... hoadquorten: Hopkin •• Mlnnlloto 
Callndar ,oan 1971. 1972. and 16-wllk period 2/25.6/16, 
1973 
N .. uoni 
% to Total 
Ton Value 
% Co. Brand 
a_holU 
% to Total 
Ton Value 
% Co. Brand 
Egg Koodl" 
% to Total 
Ton Value 
% Co. Brand 
DIMon 
% to Total 
Ton Value 
Caanod 
% 10 Total 
Ton ValUe! 
Total .. • · 
Ton Value 

Buect on Cott 
1111 1172 1173 

16.78 13.65 13.92 
368.00 403.00 421.00 

21.20 18.03 18.06 

11.16 9.58 10.00 
391.00 414.00 424.00 

7.74 7.04 O.as 

8.80 7.18 6.80 
533.0C 583.00 566.00 
23.20 ·23.85 28.19 

31.07 44.44 42.37 
834.00 892.00 847.00 

32.19 25.15 26.82 
369.00 376.00 384.00 

4611.00 536.00 530.00 

No. 01 
S,udt 
Macaroni 
Spagh.ltl 
Noodlel 
Dinners 
Canned 

No. of 
It .... 
Macaroni 
Spaghetti 
Noodle. 
Dlnnen 
Canned 

Total" to 
Warehouse 
Qronl'T Sal" 
Macaroni 
Spogheltl 
Noodle. 
Dlnnen 
Conned 

1171 
4 
4 
4 
7 
2 

28 
23 
21 
39 
26 

.49 

.32 

.26 

.68 

.91 

Po.to Prooluch Rllpond Forcefull, 
To Nowa .. Con.um .. Doman'" 

fram Proireulve Groctr, July, 1873 

111' 
4 
~ 
4 

II 
3 

30 
22 
22 
60 
27 

.34 

.24 

.18 
1.12 
.63 

Valt. DoUu BaI_ Nal1l1o 

1171 
• • • II • 

21 
22 
22 
5' 

" 

" 26 
.II 
DB 
.66 

Items %to %to ' , ~' to e;;-
Macaroni Carried .Weekly Total Weekly To.tal Weekly l'otel Mur,1n 
Produclt (Dry) 43.· .. · 926.8 (0.4) 294.60 _ (0.2) &6.88 (0.2) ~ 

Macaroni 16.9 398.5 43.0 110.90 37.6 20.3&' 3S.8 18.4 
Noodles 11_1 174.6 18.8 60.40 20.5 12.15 21.4 20.1 
SpaihcUJ 15.4 3'3.7 38.2 123.30 ". 41.9 24036 42.8 19.' 

TlIB MACARONI 10U ... .u 

TO INSURE THE QUALITY IN ANY MACARONI 

PRODUCT~ ALWAYS SPECIFY ~ ".", / 
WHETHER YOU'RE MANUFACTURING LONG GOODS 

§: ~~~~S: OR SHORT ~ ~ (f, EGG 

NOODLES (I 'J OR OTHER SPECIALTY SHAPES, 

~S:YOU'LL FIND~"'''' liS ~~~AYS UNIFORM 

IN COLOR AND GRANULATION. ;::m:TH:BECAUSE OF 
:::::::::: ::: 

( 'UR UNIQUE AFFILIATIONS IN THE DURUM WHEAT 

(,ROWING AREA,\~~itWE CAN SUPPL I. THE 

IINEST DURUM fr'WHEAT PR~..?UCTS AVAILABLE. 

AND WE SHIP EVERY ORDER/IiIAT THE TIME ::'/: 

PROMISED. BE SURE ... SPECIFY -qf'A!E..!./ .' 

* 
SEPTEMBER, 1973 

AM .... MILLING D!VISION 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 

Mill. 01 R •• h City, Minn. - Gen.,al Olll,e" 51. Pa.l. Minn. 55165 
Tllephone: (612) 646-9433 
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'rot .... I •• G ..... r Report 
Food shopplna: II Glain a deadly 

earned pursuit tor U.S. hou!ewlvel 
with Innatlon·plnched pocketbooks. In 
earlier periods of cost·consclousneSl, 
macaroni prociuclJ were alternaUves 
dictated larlely by economy; that un" 
10 any more. Thank. to conlumer,' bet­
ter knowledae of tood and cook In" 
macaroni productJ take honol'l ~n (:on· 
venlence and verlBtllity 81 well I. 
economy. And for mo.t of the naUon, 
particularly In urban areu, thele prod. 
uct,' ethnic orl,lnl are bi,iary: .pa­
ghelll hal become 81 American al 
steak, and with ri,ln. meat price. even 
more 10 tor many a COnJumer, 

"Per capita con.umptlon of puta 
produclJ IradlUonaUy rile. In emer­
'tRey time., and lon,.tenn bualneu 
beneftll from thele spUN too," Jay. a 
mac_roN markeUnI experL ''The habil 
catche. on and lind, III way Into ~IU· 
lar menu routine.. Budlet-conscl<lll' 
• hopperl are IOld on re",Jar dry palt&&, 
not JUllln IlieU but aI opposed to more 
expenalve prepared dlnnerl." 

OfCICWS A • .,. 

Grocery buyers voice awareneu of 
thelt! trend.. One Mldwelt buylnl 
executive believe. that the Immenlt! 
popularity of ·'you·add-the-meat"dln. 
nen I. already helplnl sale. of almple 
dry pa.la Item •. His reasonlnl: "Many 
conlUmel'l are decldlna that they're 
pay Ina too much for preparaUon. of 
macaroni and .plces. Manufacturers' 
recipe. and promoUons are helplna 
them aton,. of course. So now they're 
buylna Inaredlenll separately and put­
tin, them tOlether themseive •. It'. ju.t 
one more of the dozen. of related·ltem 
op,>ortunltle. we have with macaroni." 
Not to mention the ... bIe mar,lna that 
this secUon has malntalned throulh 
lood time, and bad. 

The recent meat boycotll presented 
a mixture of opportunity and frustra­
tion on the retail scene. Many retallen 
u.ed macaroni product, In Ue-In pro­
motlonl Involvlnl canned flsh, dairy 
and other Items, all de.llned to help 
,hoppen economize and prepare menul 
while .klpplna red-meat purchaae •. On 
the other hand, III the head merchan­
diser of a large Eastern chain put It: 
"Our palta .tock. were cleaned out In 
the first couple days of the boycott; 
these are such mall market item. that 
It hardly aeem. neceuary to remind 
.hoppen about them at all." 

Luqne and Nalllcaill 

And de.pile the popularity of con­
venience foods, .ay. a manufacturer 
.ouree, "lapine and manlcotU are now 
about the two hottest Items In the cate­
,ory, and they require conalderable 
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preparallon." He observel that food 
edlton tt local new.papel'l are featur­
Inl th'm heavily In economy-plu.­
loun"'.l·accented rnclpea, and house­
wive. are re.pondlnl. All of which 
add. up to • ready-made promotion 
packale opportunity for chHsea, 
lround mull, produce, ltocery and 
kitchenware Ilem •. 

Indu.try fllure. Indicate that meat 
price. are alaln helpln, macaroni 
productl to new con.umptlon levels. 

Rlc.·A·lonl Ad •• rtI ... 
With Ayoc.doe 

U.lnl a three-malwne .pread of 
full· color ed., Golden Oraln Maceronl 
Company and the CaUfornla Avocado 
AdvllOry Board are teamln, up to ex· 
tal a cool way to beat the .ummer heat 
-with "Love Food from California" 
and Rlce-A-Ront, "The San Francllco 
Treat .. 

Ths ad,. which point out how Cali­
fornia avocado and Spanish Rlce-A­
Rani can to,ether make an elelant, 
yet euy. hot-weather meal, appear in 
July Better Home. & Gardenl and 
AUlu.t Family Circle and Good House­
keeplnl. 

A recipe tor the unique dish-"Span­
Ish Rice-A-Rani on the Half Shel1"­
I. carried In the ad. 

letty C .... ker Add. Tw. 
N.w H.mbu,. •• H.r,. .. 

General Mm., Inc. haa added. la.alne 
and hamburler .tew dinner min. to 
it. Hambur.er Helper line. Both mlxe. 
were avanable naUonally AUI. 1. Ham­
burler Stew Dinner Mix contains 
.Iked potatoe., pea., carroll, and a 
beef·navored IIUt't! mix. Lala.ne Din­
ner mix contain. enriched macaroni 
alonl with an Itallan-Ityle tomato 
18uce mix. 

Both product, will retail In .uper­
markelt tor about G9t. 

Introductory advertl.lnl for both 
producll be.an in late July with Mt­
work televilion .pot. ICheduled fa; 
both daytime and nl.htUme .how •. 
Four-color. full-pale ad. will appear In 
Redbook, Woman'. Day, Family Circle 
and True Story malazlne.. Pop· .... p 
aeven·cent coupon. wlll be inc1mied 
with theae ad •. All introductory .pack­
a.e. will carry a lOt In-package cou­
pon lood on the next purchase of either 
dinner mix. 

M.c ...... 1 WHk 
October 11.20 

Ce .. b .... with. FrI.ndr 

MHtlng Conlumer;m 
IT.. a aenulne plellure for I e 10 

participate In thl. 69th II nual 
Meetlna of the NaUonal Ma, .ronl 
Manufacturer'. Auoclatlon. Mal , f'!. 

centiy. I have become Increa-I nlly 
aware of your ora:anlzation (J nne 
alwaya been aware of your Indtj, try) 
beeaUN of your prolreulve, IndllJtry: 
wide effort In lalnln. FDA acceJ.1ance 
ofr a .1andardlzed nutritional lollellnl 
fonnat for macaroni and noodle prod. 
uct.. 

Havlnl been a member of the Nello' 
Food. panel Ilt the 1989 While Botut 
Conference on Food, Nutrition and 
Health, which was the 8enf'll. 01 much 
of the new FDA approach to new food 
producll and food prodUct labellnl-I 
commend your enlllhtened Indultry_ 
In It. IndUJtry-wlde errorta that are In 
accord with both the Iplrit and the 
letter of the WhIle Houte Conference 
recommendaUon.. Ot coutJe, 1 fYallze 
thl' late.t errort II enUrely consistent 
with thl. or,anilltlon .nd Indu.try·, 
hIatory of forward, prolreulve Icllon. 

However, Ellnor Ehnnan and Bob 
Green 8Iked me to talk about Ml'Cllnl 
Consumerlam-.o I'll move to that nov.'. 

In Ey. of Beholde .. 

Consumerism and consequently con-
• umer affaltt-Uke beauty, liberty and 
Jove-Wal, I. and probably alwaYI will 
be In the eye of the beholder. The be­
holden were, are and will be busineu, 
lovemment (Ieal.latlve and (\' /: ul •. 
tory), conlUmer advocate. (who \ um! 
In a wide ran,e or penuilion. anli are 
In and oUlllde of bu.lneu and 10\ :m' 
menU, educators and con.umer- co 'Ito­
men themselves. 

I happen to believe th.t It hell In 
errectlvely "Ii.tenln." to what 10m Jne 
IIY. or write. to know their blu' s­
here are mine. Arbitrarily. I cast 11),' 
ICIt a. a conlumer educator advo Lte, 
prelC!ntly funcl10nlnl from a Il ,er­
marketlna Indu.try bue. My p lio· 
aophlcal .tance II pralmatte idea :1m. 

WJIIlam Jame. probably articu l .ted 
my CORlumer nffall'l pralmatlc Ide" 11m 
he.t In .ome thoulhts he expre. :ed. 
Pa:'lllphmaed. Jame. laid: Many .SI ·l:cll 
of todllY !\nd tomorrow are neither J, uod 
nor bod In themaelve. but dcpend on 
what you do with them. The IJ,lIIe 
dlfferencel between people II not the 
dlrrerence. between liberal and con.>tr­
vatlvei Chriltlan and Jew; black and 
while; ),ounl and old: cu.tomen and 
bualneu; bu.lneu tind 10vemmcnL 
These are relev.nt difference., but the 
crucial dUlerence is between the toulh· 
minded and the tendef'-~lnded. Tou&h· 
minded people tee thIn" u they an 

TIl. MAc.uoNl JOIl.,. .... 

I , JlOn F. Judg., Dlr.ctor 01 Con.um .. Alfal .. , 
" :,. Grand Union C.mpon,. 

,nd ale thlnklna and action on reality. 
Ter. !r·mlnded people .ee thin,. not 
u I t!y are, but rather II they envision 
thel to be In their own head. and baae 
ICtiulI' or recommend actiona on thl. 
visloll rather than teallty. 

A review of the history of thl. or­
.anlzaUon and Industry and III con­
temporary actlona tell me that you are 
I tauah-mlnded industry-In the aen.e 
of dullnl with the realltiet of con­
rumerbm. 

Conlumerllm and con.umer affaln, 
then, viewed tou.h-mlndedly .uPport. 
my thull that It Ralph N.der, Either 
Petenan, Vir.inia Knauer. Betty Fur­
nHi or Beu Meyenon had never been 
born, and conlumen never became the 
vi.ble political "cau.e" they are, we 
would Itlll have had con.umerl.m. 

Ilooll 01 CoaaUtMrWn 

Why? I believe the root. of con­
rumerilm are found In four phenomena 
unrelated to thele consumer penonaU­
tiH or political face.: 

1. The lrowlnl number and .ophl.tI. 
titian of conlumer product. and the 
tUultlnl dlfficulUe. auoclated with 
their lelectlon, maintenance, repair and 
performance . 
,2. The arowth and .ophlltication of 
marketlnl technique. which have de­
personallzed campanle. and the mar­
ketplace, while at the .. me time not 
t1lmperuated for the depenonaliuUon 
with enoulh relevant con.umer prod­
uct InformaUon or enou.h emelent end 
tlfel live method. or communication 
willI marlteten. 

S. \ lrowlnl .ophl.ticatlon of con­
IUm :1 themselve.. Their Increased 
ami nee and educational level have re­
lUll I In hl,hed expectatlona of prod­
\let Id service quaUty and a decreased 
toli lnee of failure.. Con.umen In­
ert! .xl awareneu of their collective 
po\' r hat allo created ,reater recolnl­
tlOl Jf the con.umer "clout" option •. 

4 ['he ,rowth and lophl.tication of 
the nedla bombardlnl con.umen with 
Ph: uct and lervlce me .... e •• in some 
cas l prom I. In. more than C8tl be pro­
dUl l d. 

'I :lere are other phenomena, I'm .ure, 
tha t fonn the rootl of con,umerism, but 
It 5l.'em. to me that the.e four Item. are 
the maln one •. 

What happened hlltarically, I be-
1IeVt, It that con.umer advocatel and 
the POlitical world recalnlzed the poll­
Uve opportunltlel of conaumerbm 

ho
thead of the bu.lneu community, I do 

lIevtl-and have alway. btUeved­
~t C'OnIUmerilm, properly reco.n!ud 
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and aueuP.d, constitute. a positive op­
portunity and not a negative threat. 

Orand Union Approach 

The Grand Union Company histor­
Ically and currently has viewed Its 
commitment to customers (now called 
consumers) tough·mlndedly and Its 
organizational approach to con.umer 
affaln Is In the same vein. 1l hal not 
.een consumerism os Juat a pacification 
operation, or a window dreulnl pro­
liferation of so called consumerism pro­
Iram., but rather Grand Union has 
viewed con.umerlsm and consequently 
the eltabllshment of Its own Depart­
ment of Con.umer M,lra toulh·mlnd­
cdly, They e.tablilhed the department 
at the manalement level essentially to 
do two thinl': ftnt. to aharpen the 
cUltomer thlnklnl and focus 01 The 
Company'. executives and petlOnnel, 
and secondly, to iharpen the communi­
cation line. of the company to and 
from III customctl. Inherent and Im­
plied In these two ovenlmpllfied con­
cepti are pollcle., prolrams, tralnlnl 
I)'.tems and all the tool. and means 
that mu.t be developed and reflned to 
Cltry out the two basic ossllnmenll of 
the Department of Conlumer AtTain. 
Put another way. the top executiVe, of 
The Grand Union Comioony recognbe 
that It II not too difficult to proliferate 
con.umerlam pro,roma, but It Is an­
other whole thlnl to "customerize" Ita 
company operations-that Is to make 
III whole .yatem re.ponslve to the 
need. and wants of ill cultomers. For­
tunately, I believe, the laUer course la 
Infinitely more realistic, lonl term both 
tor COntumel"ll and The Grand Union 
Company. Admittedly, It Is a much 
toulher courae to choole and follow, 
particularly 10 durlnl the palt few 
really dlmcult yean for the food Indu.­
try. but In the long run, whether for 
reason. of con.umerilm or good bUBI­
neu it Is, I believe, the wise course. 

Supermarket', Role 

In a 1973 look at consumer and bual­
neu, what I. the role of aupennarketera 
In the consumer field? Euentlolly, 1 see 
It 8S first, providing goods and services 
that re.pond to cu.tomer-con.umer 
want. and need. and then de.llnlng the 
.y.tem. that assure consumer soUdoc­
tlon to the extent feasible: aecond, pro­
viding a pracUcal mean. for cUltomer 
dlNatiafaction to be rellslel'ed, effec­
tively resolved, and the cause pre­
vented from reoccurring: third, Identl­
fylnl lenulne customer Information 
needa and provldlnl that Information 
In way. thpt will help auure cu.tomer 
awareneu, undentandlnl and use of 

the Information; fourth, providing can· 
.umer educaton and other consumer 
thought leaden with collent Informa­
tion about programl, pollcle. or serv­
ice. essential, relevant to a company 
and lor the Industry . 

And, flnally, Individually and collec­
tively, the supermarket Industry must 
auume re.ponslblllty, In the public In­
terest, for helping the con8umer, medln 
and lovernment beller understnnd thc 
economic. or our marketing syatem and 
the economics of the supennarket In­
dustry and the relevance of the con­
.umer to both. 

Current ".UN 

What are aome or the current nnd 
future con.umer Issucs, as I sce them? 
1 believe they could be grouped under 
.Ix major categories: 

1. Health and 50fety. 
2. Marketlnl practices. 
3. Product knowledge nnd product 

availability. 
4. Ecology and environment. 
G. Communications. 
6. Credibility gop. 

HEALTH AND SAFETY Includes the 
whole lamut of consumer concerns for 
the wholesomene .. of safety or prod­
ucts. 

MARKETINO PRACTICES Include the 
.pectrum of con8umer conccrna nhout 
price., pricing practices, packuglng, 
labelinl, prodUct udvertlslng and pro­
motion. 

PRODUCT KNOWLEDOE AND 
PRODUCT AVAILABILITY Include 
what I call the "nltty-grlttles" ot con· 
sumer concerns-the facts necessary to 
make rcosonably intelligent buys. 
What Is a product nnd what Js In H, 
how It I. different, Is it available In the 
siz.e and kind I wann And cnn I gel 
the .Ize or amount or the product that 
I wonn 

(Continued on page 22) 
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the Pure. Golden Color of Quality 

:," .. 

K "Midas Selllo l' I1,! ,1fl(j Dlllul1l Flour 
Ill . P 1 I 8,""" Wh c re OUilllly POI :. '" rot li e !> . 

PEAVEY COMPANY 
Flour Mills 
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MHtln, COn.u ..... I.m 
(Continued trom pale 10) 

ECOLOGY AND ENVIRONMENT are 
becoming umhrella·Uke worda eReam· 
paulna: conlumer concern. about water 
and 811' and the product. that do or are 
allea:ed to pollute the all' and water. 
The.e Item. alao include food additive., 
packaalnl. and community aesthetic. 
of our plants, warehouse. and ,torea. 
COMMUNICATIONS include. the feel­
lnl' and action. that are lenerated In 
people by a 'enle of powerlessness and 
remoteness. These are a by·product of 
our blanen •• Indu.trles and .1 Indi­
vidual compaRle •• 

CREDIBILITY GAP I, a vel)' rut and 
unfortunate condiUon that has been 
leneraled, I believe, by promlalnl more 
than can be produced; by auumJna: or 
prelUmlnl either .:onlUmer naivete or 
stupidity, and then acUna on that 11-
lumpUon. Thl. hal rnulled In anum. 
bel' ot cynical cORiumen who (end to 
expect leu (han lood. expect 10 be 
uken and are lurprised when the oppo. 
IUe happenl. 

Crudai 11010 

The conlumer plaYI a crucial role In 
thll country'l economy-a role ballc to 
the continuation ot competition and 
enterprue. Her cholcel Innuence what 
I, produced. When the conlUmer makel 
lnformed cholcel, Ihe not only better 
aervel her own Interelt al an Indi­
vidual, but alao hal an InteUllent and 
Telponalble effect on the amount and 
kind of lrowth In our country'l econ· 
omy. 

Allo, In the 70'1 aa we all well know, 
economlCI and the economy are In tact 
li the name of the lame." Inltatlon and 
the etforll to control It; the world 
money murket; forelp compeUtlon; 
Import·export. balance of payment, etc. 
are the words and phrues that are 
.een, heard and read every da1. The 
abltlty of the public to undentand both 
the meanlnl of the terml, the 'Yltem 
from which they come and their rela­
tlonlhlp to it are lolna: to be critical In 
the '70'. economically, politically and 
penonalty. 

At Grand Union 

At The Grand Union Company-I 
believe we are on the rilht track In 
terml of con.umer affall'l commitmentl, 
phlloaophy ana. approach. The com­
mitment II total and real, not luperfl­
clal and pseudo; the phllOIOphy II 
toulh·mlnded, not tender-minded; the 
approach I. practical and relult oriented 
not theoretical and a:eared to "maklnl 
polnll." 

It IOmeone were to uk me the one 
Of' two mOlt oulilandlna: Wna:s Grand 
Union h .. done .hout conlumerism I 
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would l8y Ont and foremost, the Jead­
en of the company viewed conlumer. 
11m accurately and pert'eptlvely and 
tranllated ttdl Into In orlanl18t1onal 
approach-to plan and Implement the 
kind at con. umer affaln function that 
II both lonl-run, ft!aliltlc and produc­
tive of both prontl "I j 'i'sponllblUty. 

Second, I ~lteve, The urand Union', 
lonl·term cUltomer communication 
IYltem, JI both unique and critical. 
Every Grand Union .upermarket hal 
potUle paid cUltomer letter forml 
prominently available, that cUltomen 
can UN to "Iound off." Thll 20-year 
IYltem haa been made part of the De­
partment of Con.umer Allain-because 
we ~Ueve that the cu.tomer not only 
hal the rilht to be heard but Ihould 
mve the rllht to expect relpona!veneIJ 
to her worda and action on her dlJIatlJ. 
tacUonl. The cu.tomer communlcaUon 
line In The Grand Union Company 11 a 
critical "cu.tomer pulte" that II heard 
and acted on by top manalemenl 
Ideally every cul\omer problem ahowd 
be felOlved In our ltorel. But toueh. 
mindedly we ft!COlnlu the potenUal 
of human f.llure and erran In Judi­
menl 

We have a lonl way to Io-but I 
am convinced we are on the rllht con­
lumer atfaln track. Our dual purpose 
recolruzes the fact that effedlve luper­
marketlnl al with mo.t effective mar­
ketlnl betIu and eada with the con­
lumer. 

BufIDg Alia! 

InCft!uinlly, retaJleri In lenera} and 
food relaUen In par1.1cular are re·eltab­
Ulhlnl themteJvea In the role of the 
buyinl alent for the American tamily, 
rather than Just the aeller of manufac­
tured producll. I ~lleve thll role 11 
both loalcal and rJlhl One of III by­
producll Ia a re·focua by the retailer 
on III cuatomer-conaumen, al well as 
III compeUton. Another by-product ot 
the relumpUon by the retailer of hll 
role ot buylnl alent for the American 
family I. the plaelnl of new demands 
on those who alk the retaUer to buy. 
offer and promote their producta to the 
conlumln, public. The retailer mud 
and will demand Increased InformaUon 
on product compoaltlon, nutrition qual. 
Ity .md frelhne .. and wUl look hard at 
the .. fety, packallnl, labellnl and en­
vironmental ramlneaUonl of producll. 
I lubmlt that thl. II lood not only tor 
n!tallen and conrumera but tor the en­
tire product Induatry. 

Putting It Together 

Recently, J read IOmethinl written 
by Dr. Naomi Albaneae, put Prealdent 
of the American Home Economics M' 
IOClaUon, that aeema to me to "put It 

al1 10Iether." J am paraphra! i her 
word. but not her point. 

Incre8linaly. the rev.lIlation I gto •.. 
Inl that ~caute ot the Ittl!ase ~ n our 
land today-In an aU too rea! sense, 
our political, loclal and econon. : war 
of Ute 11 on trial. 

There 11 hopefully, too, a ll rowlnl 
realllation that one need nol deltto)' 
In order to create; tear down ill orott 
to build or throw out bable. with bath 
water. The cement that hold. tugelher 
eonlumen and the Institution. lervinl 
UI II not fuuy mlndcd IdeaUam, It Is 
pralmalic Idealism. Obvloully In con. 
lumer aflalra; we need to do better. 
To do 10, we need each other, bu.lneu 
and consumer-and Importantl" we 
nred meanlnlful re.ulll. 

Ttds 11 why I believe that conlUmtt 
atfDln properly 'Iaelled, .. I bellevt 
It Ja at The Grand UnIon Company and 
In many areal of the aupennarket \n. 
du.try, II Indeed a plul opportunllJ­
not a minul threat. 

U.P.C. Spe.laliit 
John F. Hayel, General Manaler. 

Grocery Markellnl Servlcoes for Helm 
U.S.A, dlvlalon of the H. J. Heinl Com. 
pany, hal been loaned by the Company 
to a W .. hinlton, D.C. orlantztlUon rt­
lponalble tor JmplemenUn. tht: Unl· 
venal Product Code In the hatlon', 
lupermarkell. 

Etlectlve July I, Hayel 'betaml' Viet 
Prelldent of the Grocery Division of 
Dldributlon Number Bank, odrn~nll' 
traUve an~ of the Uniform G r JCtI')' 

Product C~1e Council. In hll ne\l pOll. 
Uon, he wJ1l be charlad with as 'Annl 
lueceu(ul Introduction of the U Iio'er' 
.. 1 Product Code In electronic lper· 
market checkout counten. Specil :811, . 
Hayes will develop and Implemer. edu· 
catlonal ptalraml to f.mlllari. rt­
tellen. a:rocery manutlcturerl an pro­
Jed auppUen (Ineludln, data J Xtt· 
1Ol'I, printen and Ink manurici rC! nJ 
with the UPe pro.ram. In addlU I, hf 
will work with trade auoclaUor) Ind 
lovemment alendel to expedh the 
introduction at the Code and thl lotal 
electronic checkout prolram. 

Self C.otlfl.atlon 
San Glorllo Mocaronl hal beeu at· 

cepted for Food & Drul Admln islra' 
tlon'l cooperative quality allu l'anCf 
prolram. The prolram II a volunl.1')' 
arranlement ~tween FDA and Indus, 
try memben whereby bllh ltandtrd. 
of lanllatlon and bacteriolollcal an.ly· 
ael are commitmenll of the partlcipal: 
Inl member; and abould any perlorm· 
ance exceptlonl oceur, they are volun· 
tarlly reported to !"DA.. 

TUB MACARONI JOUPoNAL 

ASEECO 

ACCU •• VI,O .. 

Tho only Aulomatlc nell Slor· 
. , e Sy,llIm wUh nr. I·ln ami 
nrsl.oul for the lIar" , 01 
non .free .flowlns malorl. " 
,lIth II ,nack food •• eooilln, 
(rolDn food. and/ or n .har 
\lem. prone to bridle. 

CopocllllJ up 10 70.000 lb •• 

SYSTEMS 

A unique Ivslllm for tho 
, lmull, neDus dl,lrllJu1!on Ind 
delivery of non·hclI ·nowlnll 
product. hom .lor' lIo 10 mul· 
IIple pl cklalnM point •. on do· 
mind Ly the u.o a. a modu· 
I. , vibrator concopt. 
Po.itlve dllll\'ory on dllml nd. 
No .tl rvilion pOlilbla. No roo 
clrculallon which caUIIII 
product daRfl dllion. Fud 
any numbor 01 packaRlna 
machlnu al dllferon! nllll 
.Imul!aneou.ly. 

Any IIno cln ba exlended to 
lorvlca I ddltlonal paint •. No ·rll· 
lum run •• Complcl, lelf deln­
Inll. WrJla lor Dull.l/n CAW.,,, 

. .. 
--- - --

... .j ., "i ' - , 
- - .. -

.L.CTRIC PAN.L. AND CDNTRDL. 
Wrlto lor your nonroll ropro. onloUvo. 

l h. key to PflCI\Cl1 .ulomll/on I. In Ihe dlli lan of I ,y,llIm u.1nl . Ieclrlcll component. luch II 
Ilkoto control" .onlr deylclI Ind .olld II.ta ral.y •. A.eeco cnalneeralncolpOtlte proven cammer· 
d.lly Iv.nlbla component. which Ire .t.ndlrd Ind do nol require eXlrlord, In·tr IftlilnU~n . I I 
II YOIl Ire contempl.una I pl.nl up.n.lon. contlct A.eecb Corporltlon or I a 0 ow nl n e· 
.r.led btvle .. : Pllnl enllne.fin, Ind Ilyo Ll I. electfiCiI .nd meehanlClI, .upp1y 01 equlpmllnt. 
t!'Kllon .. d ,I.nup. AlI'roln on •• ouru wllh ono re.pon.lblllty. 

• I ,.ao W. OLVM_IC .OUL.V ..... O. Loa ANoaL." a"'L'~ •• 000. '.,3. 3 •• ·.a.' 
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DURING the ftm (our monlhl of 
Phue " pa.ta we. rose approxl. 

matelJ IS" , accordinl to the l.te.t 
durum mlll·.rind ftll.ln. • • • and if 
the macaroni Indu.try can weather the 
bull'etin, ot Ph ... SIAl . we hope to lee 
aales Increue. continue at that rate 
throuah Phlse •. 

We want to keep our .treu on One­
Pot Meall, a promotion which hu 
aerved UI well In both r:onvenlence and 
econorr.y copy themet. We will can· 
Unt'.ll our emphula on nutrition In the 
mO"llthl ahead, and .dviJe the home­
maker how .he can boolt the nutrition 
In her meal. by servin. palta In com­
bination with cheeae. flsh, chicken, low .. 
t'OIt mull, e,'" etc. 

The Oreat Meat Boycott, which be­
Ian building mid-March, was the hlJh 
point In our promotional ell'or\J this 
aix·month period and we releated 
quantlUea of .torie. to all media out· 
Jets, includJn, Supennarket Con.umer 
Specialist. and Ex.tenslon Home £cono­
ml. t .. AA a .peelal .erie., we releued 
to more thin 2,000 communlcaUon. out· 
lell nationwide the "Food. Value of 
Macaroni Productl"-a nutritional an· 
aly. II, approved b)' FDA, II II ba.l. for 
nutrition labeling for the indu. try, 

HUl. Nn. ConIUlMrl 

On April 3, the Daytona Beach Jour­
nal headlined ill food page with a quote 
from Pre.ldent Nixon: "The ,reate.l 
and most powerful weapon alalnlt 
hlah price. I. the American hl'lulewlfe, 
Her decl.lon. , , • whether ~. " buy. 
something thilt II more expen.lve or 
lell expen.lve, have a .far lreater ef· 
fect on price control than any thin, we 
do here in Wa.hinaton." 

We aimed to ahow houlewive. in 
Daytona Beach and all over the coun­
try how ahe Ihould .rve nutritionally 
aound mcall without meata or expen· 
live protein fooda. 
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Proclud Promotion At Phase 3J.1z 

by Elinor Ehr",an, Vice , ... Ident, Theodore R. sm., I, :. 

Here are lOme of the hudllnn which 
appearR across the (ountry II are· 
IUIt of a ham,e of dlred·to-editor re­
leaael In the nlUon'l 210 major market 
areas: 

One-t a Wtd, Ltl'1 Hal't Palla 
Tait a Tip lrom /lit Ilallalls • Try 

Pas/a 
Palla I, Grtal Inr Surlchl", Food 

Budp/, 

Buyrotlln, AlrtlI1 71ttd ul FI,M r" 
P",. 

Ptlna', D,llr/flusly NUlrldaw and Sa 
Economlral 

Un Spo,htltl lor EronomYlJruI 
NIl,rl,lo" 

Mllfdf'Ol'l/, Ell Noodltl, S/HI,"ml I"ro/,In 
Sout'C~ 

Nu/r/I/ot"" MaC'Qron/ D/J"" Will Pllm· 
p,r Family Bud", 

Hom'tnGlt" Tllie ThrillY ROlllt /0 
Nutr'"oll. Fare lor Fomlly 

Color Pal" 

And we combined the nutrlUon and 
econom)' with ONE·PQT convenience. 

Here are lome color pa,e. that ap­
peared followln, the boycott announce­
ment: 

Dall4, Nc.u-BuJ,,'·Mlnd,d I"/Ula 
DWrtl R,du« S"o/n on Your I'ur __ 
MIClI'OClI-ChIU-l/29 

Fori Wort" Slor-Ttl"fI2m-PIIJla lind 
Stol«NI Cllmblttt 'II Sa/~a,c Slrt/rh,d 
Bud.r'~lahtlll with CI.m Sauto­
$/2 

Grl!-ol·tn PaJla Dlnnrr I"lfilJ" Bud", 
-$/13 

Ra,on Rou" Ad.'ocolt-FlllU' 'tlnt" 
"tms ond Ont Pol Nt,d,d~/19 

Photnlx ArltotuJ Rrpubllc-May ,­
NlIllonal Prolts' Day-With •• Iory 
polntln, up Jood nutrition from source. 
other than me.t teaturln, "Curried 
Spliheul" 

Son DIt, o Un/~'ltrr Food, Can 
Supplrmtnt Mrlll 'roltln-"I7-
Here'. I MaClronl·t(UJney Beln Salad 
.. In cumplc 

MIIK'lIui" JuurtuJl-4I1'-a full pap of 
our One·Poll: Chicken Tcltrulnl; 
Noodln and Tuna 

ClncJ"",:,1I Enquirer-lIlt­
Clncln.u.ll.n. learn to cope u Food 
COlI. Skyrocket 

Houslon ChronlcJ~/$-Mt(l"cu We)'. 
10 Mttl .ht BuJ,d 

SO" Anion/II U,hl-"l4-'uIQ • , , 
Etuy, Econom/nd. NUlrll/ow 

and here are othe,.. which nn throu,h­
out the period: 

To/,do Bl4d~Pu, 1/ Altu'I.',I,tr 1 o~: 
Bl, POI-One·Pot Splnl." No. lin 

'''lIaJl.'tphitl Bultrlfn-Noodl:. I. f 
Mcalle .. Meall 

Lot AnpltJ T/m,s-TlwJt 1V0ndtr/1I1 On ~. 
Pol Mf.'ob 

NOJhl'lI/c Trnn,utall-Pasl •• M:ul_ 
Delicious and EalY on the Podetboo~ 

RochtJltr Dtn/l/('ral_Make It Minus 
MeAt 

Bln,hlIm,on Prru-P/d Yuur Pmlll /.." 
On"Pol SliPI''' 

l..lIK'rrnct &,Ic Trlbune-/lallan CtJOUn, 
• •• &uy III 1·2·J. 

... dar '.ppIo_ 
The Bunday Supplements rallied 

'round, and we prepared apedal . tones. 
photOl and recipe. fo r them: 

On April 21, Family Weeki), with. 
9~ million cirelllaUon appearins In 287 
papera, cnrrled a headline on Its cl.tm: 
"A Meat-Stretchln, Macaroni Casserole 
Good for 2 Muill" announclna our 
recipe and photo In Its food Iec:t!on. 

PllraJt Sundoy Supplrm,nt-17 mlUloII 
+ c:lrculatlon In tOl p.pen ran our 
tcclpe for Ipl,br:ttl with loW<Ot1 
Meatb,UI m.de wltb SauNl&e-61l 

CoI.....w. 

Unllrd 1""11 Inltf1JlJlIOMI rood wtiltr 
Jeanne Luem at.kcd UI (or lpeci~ 1 C'OP1 
Ind reclpel 10 releue .1 boycon timt: 

and here the), are, each ,oinK to • 
potential circulation of 30 mlll!!"l. 
1. Key paragraph: "One.pot, ran i! ·lop 

eauerolea make good altern lve .. 
The homemade kind are Just II el l)' 
to prepare aa ready.mlxn th, rost 
more per serving. 

2. A accond one carrlel a headl e of 
Meltsub. Cut COlt .. Calorie.' with 
para,raph: "Macaroni product!. :om' 
blned with cheelft, elis, c med 
tuna or canned clamt alJo ,like 

moderately priced meaUea n.in 
dlahel which u.ually iake Jess ,rep­
.",Uon and cookln, time than lried 
beana." 

3. And a third one .ulielts the ki 'ney' 
bun.macaronl combination , ~ I 
main dllh, with .klm milk and J resh 
fruit for a complete meal. 

NcwlfNlprr Enltrprist Auotl4llon, 25 mU, 
lion clrculallon rcleued two ~ I orics 
poll boytolt: 

A one-pot Easy French Stew: nOO­
dlel and carrots 

A hudllner "Macaronl.Cheese ls 
On~Pot Diah" with thla quote "Home­

(Continued on pa,e UI) 

THa MACAlONI JouDlAL • 

Gold Rasb 
When you need pasta flour-you need It clean, clear aolden 

and Qften In 8 hurry, And you need It convenient to unload, This 

Is why ADM has an avalleble supply of air-slide cars ready to 

rush .to you when you need them, 
C'leen, peata·perfect Durum Flour and Semollnal when and 

where you want Itt That's ADM's 24·cerat gold rush service. 

41550 West 109th Street, Shawnee MiSSion, Kansas 66211 

Phon. (913) 381.7400 
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r.r1i"Ji,," where may form. 
on,,,,..OI;~~. material to contact the product at any time. 

",of' 

Prod,'ction II 500 to 3,000 Ihi. of dough per hr. 

In o· ler wordl _ compared to others on the market -
Oem 'co's Extruder is a clean hitl CaU now for the 
com, lete run-down. 

Get tile fll/l story 1I0W. CUll tact 

DE FRANCISCI MACHINE CORP. 
4S45 Metropollten Ave" Brooklyn, N.Y. 11237 U.S.A .• Phone: 212·386·9880, (212)386·1799 

IV''''rn R.p.: HO$klns Co., Box F, Libertyville, illinois 60048 • Phone: 312·362·1031 



Product P",motlon 
(Continued from page 24) 

maken ,enerally lpend Jeu time in the 
kitchen preparinl tamny meall. U.e of 
convenience type food. I. Inereallna 
but of len budlet-consclous cook. note 
that dinner mlxe. may aave time with· 
out cultlnl down on tamlly food coau. 
A one-pot meat-cheele combination Is 
a do-it-yourself dl.h. It involve. 8 new 
approach In cookins macaroni. Thl. I. 
to mix uncooked macaroni with all In­
aredlenll rather than ftnt cookln, the 
pasta whh:h alwaYI means another pot 
to waah." 

Another .yndlcate-thl. one released 
two alorl" In the NYC area: 
One-Pot Cooldnl for Fut, Easy to Fix 
Meals: One Pot P •• tal 

Special to Suburban Newapaper and 
Rural Communltle.: our 3-column ItOry 
with 8 nulrlUon an,le: "Can you lerve 
8 nutritioul protein-rich recipe at a 
comparatively low co,t? The National 
Macaroni Manufacturers Asan. took up 
that chal1enle and found that a home· 
maker could prepare a meatleu J,lf'Oo­
teln·nch entree for an averale co.t of 
5t11 to 6111 per pel'lOn and Included 3 
reclpel to prove the point 

On tbe Alnra"l 

We prepared a Radio Script which 
wa. relealed to 800 commentntors with 
the me .. ale I'Puta-rellable atandby 
for homemakers plannln, meal. which 
are ell)' on the budget. ea.y to prepare 
and nutrltloua. Full nutrlUon alory fol­
lowed. 

011 lIM TV Screen 

There were .Ilde. In our TV kll 
which carried thl. meuIge: "Everyone 
Is teekln. help In .tretchlng the tood 
dollar. Homemakers are tookln. for 
convenlence meab, with nutrition a 
foremo.t factor In menu plannln,. 
Puta come. to the re.cue on aU three 
counta. And macaroni product. are on 
the USDA Plentiful Food. Li.t of June. 

The thrult .of the .tory fa freeze· 
ahead, with InatrucUons for the tollow-
Ing recipe': . 

Macaroni Clam .Chowder; bne.Pol 
Spalhetti with Meati Noodle. and 
Meat Ball. 

Curried Ell' &: Spaghetti 
Sweet/Sour Noodle • . with Tuna 
Macaroni with Cheese &: Celery 
A recipe Jeand was offered contain· 

In. reclpn for one.pots and In.truc­
tion. on how to cook the macaroni. 

Pa.ta product. made the PlentUul 
Food. Prorram for the ftnt and lilt 
time In June. 

A second kit wa. sent out by the 
USDA to 200 TV outlell, lncludln. 
many prolram. featunn, Extension 
Home Economllt. In pro'r&m. ori,ln-

National Macaroni InltituN - lox Sco .. 
Jutr I. 1172 • JUDe 30 • • 173 

Medium PI&cemnb 
Con.umer maga:tineJ-

Women's, Youth Romance, Sheller, Farm, 
Neira, sponl.h

l 
Special Intere.t ........ ... , .. 135 409,1 !.314 

NewJpaper Synd cale and 
Wire Service PlacementJ .. . .. . , .. ..••..•. ,., 129 

25 
13 

106 

1,080,(; 1,564 
629,0' 0,000 
1It1,2 ,i),113 
40,3'i ll,5111 

1,4 ::J,.6~ 

Dally &: Weekly New.paper release. , . , . . . , .• . •. 
Sunday Supple menta •.•.• . , .. . . .. . . .. . . , •• , . . . 
Color Paae • ...• ' . • . . . . ,., ., . . •.. . •• ... • . . " .. . 
Nearo Bnd labor preu release. , . , . ... . " .... ,. 8 

8 
5. 

Radio &: televl.ion relcllt • •. . , . . . ... .... . .• .. . 3,814 .tations 
companie. &: org1,niu. 

lions with 102 use •. 
Cooperative pUbUclty &: advertl.in, .. .. . . .. .. , . 

Cookbooks, Calendan, Special publication •.. .. . II 
4 
4 

to S64 publications 
for SOO showlnls 
Prell Kit with thret 

Trade Release • ••.. , .. . . . . . ..•. ,. , . .... • , . .. . .• 
TeJevl.ion Program Kits • . •. . , . ....... • . , . . , •• 
New York Prell Lum:heon .. ... ... ..... . . , . . . . . 

release. 
Supermarket Consumer Speclall. tJ • . . •. ••.•...• 
Exten.lon Home Economl.ts . ••••.... .. . . .••.•• 

2 release. to 50 chains 
1 rele ... to 1,450 

atin. trom county leattl. Here are the 
.Ude. Included, all of which we pro­
vided: 

SfHlR/J,,,1 M·iIIJ CMrbn 
NUfHlI" oml S,,/ 
Kldn'7 8,an·Afanvonl SalaJ 

Toe Adnttbln, 

While the conJUmer pre .. wu belnl 
bombarded with our puta proa:ram, 
the lrocery retailen were teein. our 
ada In Proareulve Grocer a. well B' 
our editorial. In all trade book. polnt­
Inl up the proftt potential of macaroni 
product. with related Item •. 

And meantime, apart from boycott 
and economy new. feature .torle. , we 
were contlnulnl to receive load reJUltJ 
on tried and true theme. Nch u thee: 

Family Wul/y', "Low Budltl Dilhc. 
rrom Around the World" 

Here Is a .yndkllCd color break-West· 
che.ter, N.Y. papcrs-acared 10 Me· 
morl.1 Day 

Anolher-thl. Ilmc wllh NEA color ')'n. 
dlCIIle with a 5o.paper plck·up po­
tentlal-thcmed 10 the Founh or July. 

M .. _ 

Magazine., etpeCial1,y the Special In­
tere.t Magazines. did well by u. WI 
pa. t .ix month.: 

Elwlly-.-Februsry lutle-ran Ihree pQCJ 
entiUed "Punchy Pastas"--whlcb re· 
rerred In copy 10 "durum whClt', hlab 
nUlrition." 

/louse and Garden-tbellCr m.pz.lnc­
M.y iuuc--carrlcd on lIs cover tho 
.nnouncemcnt of 20 Good Ways 10 
do Pasla Hot or Cold. Tbc Intro to 
the Wine and Food Sptclal Section con­
tained a full 'palll color of a SpaplU 
dim followed by the p.p of 20 tip. 
with puta, 

W~/,hl Walch~,.-d5c, book-May­
Anolher cover whh Sp •• bcUI Diah and 
copyllne: "E\'erybody-but EV~l1body 
-Lo\'n Ilallan Food,. -Meat Sauce 
1I.I1. no with Sp •• heul-llIIldc ~Ior 
paar.. 

BI.ielt re.ulll were with the youth 
boob: 

CtJlmupolilan-M.rch-M.nlconl In full 
color a. an "Elcl.nl Dinner to scm 
SIK" COlted oul at $4.07 or 68 cenls per 
1e,..,lnl. 

Ymml MIu-Marcb-7 PIF' on m.,,· 
ronl rttiptS-llll oUl'I--Cuy enoup ror 
youn, cooks under 12 )"Cara of .&t. 

Amer/coll GI"-Ma~lrI Scoulnu,· 
ulnc-2,p'ae forty Po,tfollo wllh 0111 

.rt and recipes for Lua,ne and ~ht· 
Chill-ca.y and fun . 

Amerl 'an Glrl-July ....... ln our cotuI­
thl. time I cover .Iory, "Picnic In 1M 
Rain," fcalurlna a macaroni •• IDtI on 
cover and Inside pholo-retipe. 

OutJtandlnl break of the period : 
Cf)oEJ-Marc:h-covcr ItOry rcalurln, 

tccnaltra In 1f'OCCr)' IIOr)' with Sil 
InsIde PlIt.: 
Palla on Pln~c:lal tcctkll'l on 

coo:"n, ltall.n-A (Antipasto ) 10 Z 

(ZIti) 
Putlln, II Alloltlher-9.photo h. ,~ to 
do It for Baked Lasaane .nd b ally 

an All About Pasla Kctlon .vilh 
.kcld1C. of m.pel. 

lacon one! Eggi Spaghetti 
1 18 oz. pack_Ie .p.,hetU 
8 bal'On slices. cut up 
2 medium onion., coarsely chopp' · 
4 ells. slllhtly bealen 
4 oz. pa'llI!urlzed processed cheese 

.pmad, cubed (about 1 cup) 
About: 30 minute. before servlnl : 

Cook .palhetU a. label dlrecll, dr,lln. 
MeanwhJle, tn 12 Inch Ik1llet over Inf(!· 
lum heat, cook baCtln until crlap: .. d lh 
a1otled! JpOOn, remove bacon to p:lpef 
towela j Jet ulde. 

In dripplnp In .kllJet, cook onioOl 
until t'lrk· tender, .~I G mlnutes. Add 
.paahelU and bacon to onion mixture . 
and lou. until well mixed; stir 10 ~". 
and cheeN and heat 'until cheese IJ 
melted. Makea tour .ervin .... 

Microwave drying, the first really new development in a long t ime, hos qUietly been 
proven by some of the 10lgest posta producers. 
• It dries ten times foster • • It reduces dryer maintenance to about one hour a 
week (all stainless steeU, _ It Improves product quality . • It can double or triple 
production. !"i Lower capitol Investment, _ It generally can be Installed without 
shutting down the line. . . 
AND NOW the latest developmeni Incorporates (I) preliminary drying, (2) drymg, 
and (3) controlled cooling all In one 8)(23x15 foot unit •.. taking only 1/SIh !he 
space required for conventional drying. U.S. Patents Pendmg 

... ..... ..JI :V:.-;......, 
CRYODRY 
~ ....... 

: "'fII""{\' 
" 

MICRODRY CORPORATION 
3t11 Fo.tolla Way, San Ramon. Cal. t4sa3 

4151637.9108 
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Simulated Case Histories of Problem Situation' 
In Corporate Management 

WW 8, Dad,. president of San Olor­
,10 Macaroni, Inc., did a masterful job 
In writing up four (ale studies of man­
alement problems typical to macaroni 
operations concemin8 capital invest­
ment, marketlnl strategy, product re­
call, and ,u~lIlon of management. 

There problema were di.s:ulJeci In 
round·table . euion. at the 69th An­
nual MeeUnl of NMMA. At the tore­
word UYI, there are no pat anawen. 

Mr. Dade hu liven UI pennJulon to 
reprint the caae. tor those who were 
not able to participate In the dlscus­
.10n .. 

FOREWORD 
Cue hbtory .tudlH are usually of 

adual, true bu.lneu experience., .orne. 
Ume. dilaulted, but frequently are 
written In the paal tense, without con-

cuUn. name., placel and clrcum­
. tance •. 

The reader will undentand that theae 
th:tltloul case hlltories are made up 
from whole cloth of the authors Imaa:- . 
Ination. Each cue depict. In narraOve 
form a plaUllbll! manaa:ement decision 
maklna: aUuaOon. Any similarity be­
tween perlOns IIvinl or dead iJ unin­
tentional. Any lIkenen to an actual 
problem In the readera experience iJ 
purely coincidental and unintended. 
The fllure. and aJtuaUon. are mean­
Inlleu except to ahape the cue. 

CmUa are &lven to Dr. Wayne A­
Lee, Ph.D., Profeuor ot Bualneq Ad­
mlnJatratlon. Penn State Unlvenlty Ex­
leMon, Harrlaburl, Penl\lylvanla, tor 
aul.Unl with Ide .. and helplnl with 
the framework. Al.Io, to my usoclatea 
at SGn OIoralo Macaroni, Inc., espe­
daUy Henry J . Ouemsl for helplnl to 
keep the numbers In reuonable per­
spective. 

MACARONI OF AMERICA, INC. 
A Capitallnves,mtnl Problem 

G IOVANNI Leonardi put down the 
momlna paper and reflected lone 

and hard. He had been Prelldent of 
Macaroni of America for l~ years. HI. 
company wu amall by induatry Itand­
ards, but it had a steady Irowth, 
thanlu to the excellent leadenhlp of 
Salu Manaler, DurwoOO SemoUna, and 
perhapa even more thanks to the Plant 
Manaler, John Peteraen. For .lx 
months now these two trusted and re­
spected executives had been wamlnl 
him of the need to purchue a new 
modem .hort cut Une. Giovanni 
thou,ht about their converaaUon., how 
hQ had demurred, how he had reasoned 
conservatively, because after all it wa. 
his family money which supported the 
company ,rowth: but what he read In 
the momlne paper r..ade him wonder II 
he was too cautious. 

The prime rate announced by hi. 
bank that n.ornlnl was now 8~ . He 
knew he was cauehl in the middle or 
rlAnl flnandni co.1I and a erowln, 
demand for hi. product which t',e could 
not flU. Durinl the Ja.t decade, the 
Macaroni of America Co. had experi­
enced an. avera,e irowth of 3%. In 
that period, the rate fluctuated from 
zero ,rowth to 7~ annualf.y: but thl. 
year accumulated eft'ortl of the Salea 
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Department, coupled with improved 
demand by conlumen, had cawed an­
noylnl Ihortalea and, of course, lost 
sales. The Indu.try Will dolnl well and 
Olovanni wa. pleased tha' hi. com· 
pany wu keepinl apace. 

Ihaylag Oublde 

For over two yean, he had been tub· 
sldl1inl his production ahortale by 
purchase. from the ABC Macaroni Co, 
He did not compete directly wUh ABC, 
and their equipment and experience 
made a product .0 aJmllar to hia that 
his cUltomen either did not notice or 
did not care. Yet, it wu paradoxical 
that when his bUllnep wu ,000, aale. 
by the Indultry were .tronl: and the 
ABC Co., belnl e.peclany pro,resalve, 
was dolne very well, alto. It WII natu­
ral that deliveries to Macaroni or Amer_ 
Ica were stow. The .hlppln, delaya 
added 10 the a .. ravatlon of Durwood 
Semolina whose aales oraanluUon In­
crea.lnlly reported lost .alea and un· 
happy cUltomen. And, of Coutle, pur· 
chllea fram ABC Co. were on • COlt· 
plus bul., plua trellht, Which ~ted 
in about a break-even point of profiL 
In 11172, the ABC Co. had ahlpped 
2.,500,000 pounda to tho Macaroni ot 
America Co • • 0 it wal evident to 010-

You are requested to read j'lr the 
luue and relative pertinence il. eath 
case and to form your own oplmun. on 
the available chokes or on dt'd llonf 
which must be made. There iI 110 Pit 
answer to any of the problem.~, You 
should try to have realona for yuur de. 
clslons based on data before you , even 
thouah the author acknowledaes there 
are endles. alternatives and .upportln& 
facll which were not adduced. I( the 
charac:terJ did not know the rllhl qur .. 
tion., then you must alk them or ),our· 
self for a load answer toward a &olu· 
tion which .atilne. )'ou. 

Thil is re.peclfully aubmltted fot 
your readlnl pleuure and hopefully to 
make you Ihlak. 

WUl S. Dade 
A "uJ,n' 0/ bw/lffu wi,,. IDtI 

Ab,orkd man, onn" " II, lorktJ. 
Bul IIrqul,/n, " Job, 

lit mid w/,It II ",b, 
"Holtl dw. ont ~I IInlWt" 10 'ar,'" 

_Ano,)}'1IIClIA 

vanni that he wal 10~ over sold of his 
capacity on .everal Item., but mostly 
short cut prociucll. Olovanni knew the 
arraneement wa. cosUy, but hI! had 
reconciled to hlmaelf that It Wl's the 
beat .toPlap mealure he could take. 
without havlnl to make that fateful 
decialon to buy a new Ihort cut line. 

So, that momin. It was a PI nih., 
Olovannl Leonardi who klaaed hl~ wile, 
Marie, and Mid, "Honey, I wonl ~r If 
our friend, Carl Wilson, would II n us 
$4oo,oool'" Carl wa. head or the ead· 
Inl Natlonal Ibnk and had help,' the 
Leonardi family Ihrou,h III Jeane: Ind 
beat yeara. Even thoulh Mrs. Let ,ardl 
and Mn. Wilson were ,reat d ll 
friends and active In charitable pro­
Jecla, the relationship never qull ·' In· 
fluenced Mr. Wilion. He knew thai :\'en 
thoulh the Leonardi. lived wei! Ihr 
Macaroni of America Co. wa. n I 
hllhly competitive industry and net 
proftll of the company were mafl, Lnal. -Recorda of the bank .howed a pi (1 ftle 
on Macaroni of America to be a l'Om· 
pany of two Ion. cut Unea and one 
Ihort cut Hne. TheM machinea wert 
the be.t equipment of both dom~ltle 
and forel,n manufacturerJ and thoUCh 
not of Iarle capacity, production fl' 
perlence had been ,ood. Rated capacill 
of Macaroni of Amenca wu ,lven 1:1 
Mr. WIl.on'a bank u about :1:4 mll~OII 

THB MAcA_, IOU.,. ... 

poun J. Only two of the machine. had 
been ully depreciated, and the Leadln. 
N.tI. lal Bank held a lon, tenn note on 
an u paid balance of $100,000 at 00;.;, 
Inter, _I. The la.t flnanclal Itatement 
held .y the bank was for the close of 
Dfre:llber 3t, 1972. It showed a ratio 
of & .·ets to Llabllltiea at 1.6 to 1 and 
cuh position of $62,000 which was 
dl,hlly above the average for that dale 
of otho! r yean. A Profit and Losl State­
menl furnished the bank for 1972 Indl­
rlted results as follow.: 

MACARONI OF AMERICA, INC, 
Proftt &. LoiS Statement 

Net Snles (adjusted) $4,900,000 
CoIIt of Oood. 3,317,300 
Grou Income 1,582,700 
Silts &: Marketini 759,000 
Admin. Ov/Hd 220,600 
Frt. & Shpl. 318,600 
Dep. 08,000 
IftC:Ome from 

67,7% 
32.3% 
10.5% 
405% 
G,D% 
2.0% 

Operations 188,200 3.8% 
lnt Expense (5,000) 

lncome Before Provision 
For Income Taxe. 181,200 

Provblon for 
lnrome Taus 108,939 

Intome After Taxea 72,281 1.6% 
For that year at leal t, Macaroni of 

America had a cuh flow of $170,281 
Ind by any realonable apprailal 
Ittmed to be a .ound lI11le company. 
The company wa. dllcounUnl Ita bills. 
The eredit raUnl wu 1004. Penonnel 
wue loyal and dedicated people who 
enJo)' t~ most of the alfordable em­
pIO)'(' ~ beneflla. 

Enl 'Iute to his oftl.ce aUer blddlne 
Muh loodbye, Giovanni mused that 
u hi lIot older he wa. more cautious, 
leu arin • . · He knew thlt was unlike 
his I :her afler whom he hid tried to 
Pillt 11 hI.llfe'a attitude •• In prevloua 
,eu! when Durwood and John had 
prod .oct him to buy new mal;'hlne., hi. 
rtlp, ·.s1venen had been .wllt and eer· 
taln, 'erhaps, it wu the lonl .truille 
of p, in. for the laat machine that . ub­
tun! aully delerred him. He wondered. 
Onl) the evenlnl befo~, he had read a 
quol tlon of Chlrle. W. Eliot, onee 
Pre~ !ent of Harvard Unlvemty, that 
NAIl buslneu proceeds . on belle", or 
Judt nenla of probabllltiel , and not on 
C1!rblOUe.," So, upon arrlvlnl at hla 
o!!!e,', It WBI in thlt profound aplrlt that 
Mr, l..eonardl asked h11 lecretary to call 
In tI.(! Sale • . and Plant Manlier. 

..... atollou 
. ' ''Johnny, you and our PutChaslna: 
A,ent have aald you are ready to pro­
PGIe a new .hort cut machine. If you 
are: ready, rm prepared to U.ten," GIg. 
'Ianni 1IId, .. he looked at hi. lur· 
Prised Sales N&naler. 

S'" ....... 1973 

"Okay, this Is my recommendation," 
sold Johnny. "I proposc that we buy 
a new Brlbeu short cut line rated 3000 
pounds per hour. This machine will 
have the very latest Innovations, and 
our quality .hould Improve. The manu­
facturer promises delivery In tcn 
monlhs, Allowing for the dollar ex­
chanle, the machine will cost $400,000 
delivered and assembled." 

"But, John, why so large a unit, why 
not something smaller? Our last rna· 
chine was rated only 200~ pounds PQr 
hour," Giovanni IntQrJected with aomc 
alarm at the daring of the proposal. 

"Well, Mr. Leonardi," replied Johnny, 
"thQ machine 1 propose cost. but $50,000 
more today than a machine rated 2000 
pounds per hrur. Remember, this Is the 
Inlt machlr.~ we can house without a 
much larler building expansion, and 1 
urle u. to take the Insurance of the 
bll" Jr machine." 

that $50,000 triggered D thouaht In 
Giovanni'. mind. "Johnny, my Interest 
rate ttoday I. 0%. If that rate held for 
ten yean, we would payout $45.000 In 
Interelt charaes on $50,000 belore we 
would ever bealn to use that machlne'l 
capacity. I just don't seem to think Ihot 
kind of flnanclna would be oppredatQd 
by Banker WIl.on. How do you see our 
problem, Durwood," .old Giovanni 
looklnl for .ome help. 

Durwood knew that he could be· 
come the Hoal of this prosPQcUve pur· 
chue becoule wa,n't It always Ihe 
Sale. Department which bore the brunt 
of over production? Yet, It was Our­
wood Semolina, more than anyone, who 
urled the purchase of a new .hort cut 
line. He W81 aware, more than either 
of the other two I.,en, what hi. dies 
orlonl18t1on faced. The morale was not 
,oad. His men wp.re reludant to 110 
after new business because deliveries 
were lale or cut. And, they crinaed to 
thlnk of a major breakdown In the 
plant. Semolina knew that the old say­
Ina "necessity Is the mother of Inven­
tion" could be Just al well paraphrased 
"overproduction Is the father of IIlel 
efTort." It was after these .wlft thouahll 
that Durwood replied, "We are now 
buylnll 2,500,000 pounds from ABC 
Co. Dellverle. are slow and my men 
are tired of apologizing to our custo­
men. I think we can sell an additional 
5,000,000 pounds the fint year follow­
inl Installation. That means that of a 
3000 pounds on hour machine, we will 
have excell production of about 84%, 
whereas of a 2000 pounds an hour ma­
chine, we will have excesll pcwuctlon 
of about 46%. We Irow on on average 
of 3'" a year, ~ut maybe we can force 
an 8';\ or O'ii grc.·wth rate. We lIever 

tried. I see John's point about future 
houl lna of n mochlnQ. t lIee your view 
that lu buy needless capacity Is ques· 
lIonable management. If Il II muller of 
nonQ or one, t votQ for the 3000 pounds 
per hour machine with John. We must 
force ounelvel to grow abnormally 
fasl-faster than the Industry." 

"Thanks, Durwood," .ald GiovannI. 
"I appreciate that you have had a dlm­
cult time." Then, turning to John, hQ 
sold, "Let me talk with Carl Wilson, 
and you shall have my dcc:1slon In the 
morning at 0:00, Thank you both for 
you help and putient understanding." 

On the Way to th' Bank 

On the way to Ihe Leading National 
Bank, Giovanni hod many random 
thouahts. At prescnt prices, Durwood 
think. he can add $1,000,000 to our 
.ale •. I am netUna: only 1.40;.;, and that 
million will add only $14,000 to my net. 
Not a number Carl Wilson wlll like. 
$400,000 will coat $36,000 to run aUer 
$14,000 net, Carl will IDY, and then ask 
why I do not let out altogether. We 
wlll be In the 81th year of use of the 
machine bQforc it. capacity 11 mOl'e 
then 750;.;, used. Wonder what new 
thlnas are comln, on that will make 
thl. machine obsolete? Do you .uppose 
I could Invade the city of Opportunity 
where macaroni sales are highest per 
capito in the country? Carl Wilson will 
ask II J can payout this Investment In 
three to four yea MI. What anoly.ls can 
I elve him to nnlwer thl. Inquiry? Even 
If paid for but the machine Is Idle 30%. 
to 50 0;.;, of the time, what reasonlna can 
I offer to satlaly him, Wilson, that the 
purchole would be a good InvQstment7 
If I add new ulesmen, they will be an 
ndded burden before they are produc­
tive. No man In his rl,hI mind would 
go Into thl. capital expenditure to make 
private label, or would hel' What if 
Semolina quit and left me hllh and 
dry, or John died? Awful thoughls, but 
I am D realist. There are no new prod. 
ucts In the making, and I know 01 no 
contract packing contrarts that are 
avaUablQ. How lana hus It been since 
we culled the unprofitable lines from 
our ofTerlnll' I will bet our best custo­
mer buy. the most of our least proftt­
able products, How will I ever keep a 
production crew together If they do 
not hOVQ steady work? Wonder what 
ABC Co. would soy tr I Invaded its 
marketlne arQa with a permanent one 
free with tQn? 

ThQ reader wlll share Giovanni Leo­
nardl'l thoulbts and, perhaps, will haVe 
alonll ed with him in this dec Islon­
making procell. What do you sUilPOse 
Carl WUllon told him? Can the capital 

(I....:ntlnued on page 38) 
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Tile CMlelacl __ lels. 
We call them the overachievers, because they deliver more 
than we promise. From the smallest to the largest, every 
Braibanti pasta press Is put together with more guts, more 
durability, more potential for productivity than they 
really need. 

But that's what you've come to expect from the people 
who have manufactured and Installed more pasta-producing 
equipment than any other company in the world. 

Of course the Braibanti presses are just the beginning of 
a great pasta line. Braibanti also makes flour handling equip­
ment, cutters, spreaders, stampers, pinchers, shakers, pre­
dryers, dryers and packaging equipment. In short, everything 
it takes to make any pasta product on the market. 

Braibanti. The greatest name in pasta. One of the select 
group of world-wide food machinery' companies associated 
with Werner/Lehara. 

BrAibA~ti 
DOn: INGG. M" G. BRAIBANll & C. S. P. A. 
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GRAND RAPIDS. MICHIGAN 49504 
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NEW YORK. NEW YORK 10017 
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If You Don't Knock, No One Will Answer the Door 

by J.nkln Lloyd Jon", Edito. & 'ubli,h .. of tho Tulia Tribun., 
M.mbe. of tho U.S. Chamber', Sonia. Council 

ONCE UPOJl a time there was a 
Pre.ldent of the United States by 

the n"me of Millard Fillmore, 

HII short adminlatratlon was dll­
tlnaullhed chleny by the fact that It 
occurred at the midpoint of the 19th 
Century. Nothlna much happened In 
1I0vemment during Mr. Fillmore's three 
yean, which we. probably lucky, Be. 
cause a Ihort time belore he became 
preaJdent he had opPoled the admission 
of Texal, 

There were, however, two events 
durin, his reilime that were, perhaps, 
more .ymbollc than algnlftcant. Fint, 
"ter dlY' of a,onlzed debate, Conlrels 
did vote $30,000 to help Sam Morae 
build the Ol'll Intercity telelraph Une 
between Waahlnlton and BaiUmore. 

Secondly, ai" after many houn ot 
debate, the HOUle voted down a bllt to 
appropriate ,115,000 to pun sn'a. out of 
the lower Arkanlla River. 

Thus, In that penny-plnchln. era our 
.overnment demonstrated the care It 
took to he .ure It .pent money only lor 
that which wa. absolutely necessary, a 
care carried to the point 01 not spend­
hI' money tor what we would now reo 
lard as wise. 

By contrast, I was readln. In the 
Washln.ton pre .. a couple of days '10 
I Imall Item about. mlulnl half mll­
lion dollan In federal fund. that had 
been liven lor various uplift prolf8ms 
to an oblCUre local collelle, There was 
the Iltlte matter at '100,000 lor some­
thin. called "The Rovina Teachen 
Prolram" that seems to have aunk 
without a trace. There was another 
'100,000 labelled "Dropout PrevenUon," 
that dlaappeared lhroulh a crack In the 
floor, There wal ,268,000 tor "Special 
Student Servlcel" that seema to have 
been wafted out the window on a 
valrant 'Prln. breeze. 

And do you know what? I found my_ 
self moumlna for the daYI 01 M1l1ard 
Fillmore, 

Now, In Mlliard Fillmore', time there 
were 33,300 lederal employees and the 
tolal annual tederal budlet amounted 
to ,48 million. The American popula­
tion waf 24 million, 

Between FUlmore's day and today 
our population hal risen by a tactor ot 
a lltUe lea than 9, But, and I hope you 
wlll note thla, our federal employment 
hu risen by a factor of 84. And our 
federal expenditure. have risen by a 
lactor ot ",6001 

A. you have Ju.t ob.erved In the 
.lide preaentation, 10vemment at all 
levels II now costing Americana more 
than they are .pendlnl for food, cloth­
In" shelter and private tranaportation. 

Aa you have alia observed, out of 
every '10 whlth the average American 
earns thrcullh hi. labor or his Invest. 
menta aovernment at all level. now 
permlll him to ,pend only $5.90 as he 
chootes, while It .pends ,,4.10 lor him. 

This .!tuaUon has not been brouaht 
about by evil men. It Is the product of 
the Inevitable dynamics of lovemment 
a"randllement that will destroy our 
currency, o\.lr annuilies and penllon .. 
our prosperity and our freedom It it I. 
not brou,ht under control. 

And who has the chief responJIIlblllty 
for ,etunlit under control1 We have­
the business community ot America. 

BICOIIM In.ol .... d. 
Yesterday you heard Secretary of 

CommrfCe Frederick Dent plead with 
you to become personally Involved In 
the stNllle for the solvency of Amer­
ica, I hope you made note that he u,cd 
the word, "penonally," That dar" n't 
mean throu,h auaclations _ even 
throulh such 8 proud ol'lanlzation as 
this Chamber of Commerce ot the 
United Statea. 

This means you. 

You are the secret weapon for the 
.urvlval of our bu.lneu .y.tem, a 1)"_ 

tern th.t h .. broullht mOTe blewn,s to 
more people than any other BY.tem In 
the hlltory of mankind, and that atands 
today, momentarily I hope not, as the 
envy of the world, 

Who else, but ul1 
It Ia not that we are baalcally 

amarter, hlore admirable, or more 
moral than other lroups ot citizens. It 
Is becaule we have been bitterly 
schooled In the mental discipline of the 
art at the ponlble. 

Any of ua who haven't learned the 
art of the p.>Jllble-the trade-Off be­
tween the Ideal and the stark reaUtiea 
-Is pretty lOon 1I0lni to be out of 
budne .. , 

No Halp 'rom EducUon 

Thll .tN"le will not let much help 
from our hu,e academic community. 
I don't wish to discount many able pro­
lenon 01 commerce and enllneerlnl 
and fin.nce who, every day, are livina 
u. Ima,lnattve Inal,hl8 and welul 
'001 .. 

But a profellor .t the University of 
Iowa remarked to me a couple at yearl 
8110: ''You have no Idea of the ec0-

nomic Illiteracy of our llberal al1J 
facuity. They don't seem to have any 
Idea '''''here the money cornel from," 

I might add, parentheUcally, that any 
class at prolellionals that Is trying to 
lreeze illell Into lifetime Joba thnlu,h 
tenure I.n't likely to be very sympa· 
thetlc to talk about free competitiolL, 

Nor from Labor 

The .tNule II not lolnl to .et much 
help from the labor unions which art 
caught up In their own dynamics. the 
dynamics of eternally alkln. "m· ro" 
and to hell with the contequencel. 'ou 
can't blame the labor leadenhlp. 'he 
labor boa who would try to pru'- ice 
too much Jabor Italelmanshlp and · In. 
sider the Jon. range economic ctli le. 

quences of a walle boo. t would nr. be 
10nl tor hi. Job, There w11l always ~. 
man next In line who will aey, "I he 
doesn't .et It for you, I will." 

So let', not cuu the union leal 'n. 
The fault 11 In .n Imbalance of JW 

that hu olten turned collective ~r· 
lalnlna Into one-way bludlleonin., :,11 
has put pubUe lundl at the dllpOsu of 
the picket line, and that, too P1 my 
times, has pennltted one party h .. a 
dispute to write It. OWn ticket on the 
threat of makInl Ule Intolerable for 
mllllons. 

We are movlna Into an era wlll!rt 
we mu.t eompete ever more effidently 
with foreiln monufacturen 1n order to 
buy euenUaJ raw material, which wiU 
be increamnilly Imported from abroad. 
And lan't It Ironic that at thl. moment 
many thousanda of young ~U1erit'anl 

(Continued on pale 3tt) 

TUB MA<;A~ONI 10llN'AL 

RECOMMENDED IN 
THE MACARONI INDUSTRY 

EFFECTIVE - High or Low remperalure 
Solt or Hard Water 

HELlOGEN Dillomic Iodine Slnlll.er may be 
used 8S a general sanitizer for the equipment 
anO ulensll.lor Ihelood Induslry, (hospitals, 
dairy plants, food processing, restaurants), 

CONVENIENT AND ECONOMICAL 
Recommended solutions are ~ompletely 
non-corrosive to utensils and eq1,;lpment. 
Crystal-clear solution Isaves no odor, taste or 
film on eqUipment. 
No measuring or mixing required, 
Packets eliminate costly waste. 
Individual moisture-proof packets 
assure-factory freshness. 

. i:B~"T::;r.:::-r. ' - , NO CUMBERSOME 

~. , wm"-.~,_ .~ ' ' M : dissolved In 2~ gat/ons of 
; . ': j'Uh8 warm water releases 
, ~ . . atlea.' 17ppm ollltralable 
.. ~ .., ,'Ii', Iodine. 

'~ .?~,.,. , .. ,;!~rr:-~~:;f" 

AVAILABLE IN BOXES OF 250 TABLETS -
4 to a case. 

NO BULK - NO BREAKAGE - NO FREEZING 
E.P.A. Reg. No. 11152·' 

Write lor rechnlcal Llter.,ur. & Sample. 

(.1It e The Brown Pharmaceutical Co. Inc. 
2500 We.1 Sixth Street 
Los Angeles, CalifornIa 90057 
Phone (213/389·1394 

JACOBS·WINSTON 
LABORATORIES, Inc. 

f:ST. 1920 

COlUlllting alltl A"alytlcal Chemists, specializinB In 
all malters IIU'O/";II1: the examltralioll, production 
am/labeling of MlIC'arolll, Noodle ami Egg Protl"cu. 

l-Vltomlnl and Minerals Enrichment ASIOYI. 

2-Egl Solids and Color $co,. In E.I' and 
Noodlea. 

3-Semoll .. o and flour Anol,..II. 

4-Mlcro-onoIYII. fo, eahon.ou. mo"er. 

5-S •• hory PI ••• Su ... , •• 
6-".lIcldea An"IYI'I. 
7-lactl,'ologlc.' T.th for Salmon,n., etc, 
8-Hutrltlonal A .. olysl. 

James J. Winston, Director 
156 Chambers Street 

New York, N.Y. 10007 
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If You Don't Knock 
(Continued trom page 34) 

are detldinll that the 811cmbly line Is 
dehumanldn. and dull. How many of 
UI In the future are golnl to be able 
to -=rowd Inlo the .20,000 hand-made 
Ford, produced by artlaanl7 

F,om Th ... BoUfCH? 
Government, by it.elf, will give the 

Itru,gle for a .olvent America very 
little help, The way a little bureaucrat 
becomes a biB bureaucrat II to get 
more people hired in his bureau. No 
II)' ule.man compile. a bogus expense 
account with more Imagination than a 
lovernment employee of a moribund 
federal offtce makln. out hi. Job de­
scription. 

The cleray won', live UI much help. 
You can lake the mo. t awful boon­
DOIlk, clothe It in the white robe. of 
lin un ... et .ocIal need. and halt the 
; ~cl.\" of America wHl bunt Into 
teara. AIl",ln, they are lovely people and 
RNe • noble purpose. But their con. 
rept of the art of the pow.ble, when It 
leu beyond the chu~h budgt.t, I. likely 
to be Itrictly from klndertarten. 

WJII the baule for ftscal ruponsl· 
blllly let much help from local cham· 
ben of commerce? 

Ala., no. 
They, too, are caulht up In their OWn 

dynamici. They are against more gov­
ernment IPflndlnlln general and wildly 
for It In detaJl. If Tulsa doesn't .pend 
Jt, Tucaon may aet It, and if TUCIon 
doe.n·t spend It, the dough could go to 
Toledo, Tallahauee or Tuscaloosa. You 
know how it I •. 

And 10, ,entlemen, who but u.? In­
dividually, not collectively. You, Pete 
Brown of Providence. You, Hank Smith 
of Junction City. 

An W. SelBah' 
Are we aelR.hl Are we simply anU. 

tax? Are we a,ainst lood walel and In 
favor of runaway profll5 for the fewl 
Art! we opposed to help for the hapleRf 

We are, and will be, aC1:uled of all of 
thil. 

But the U.S. Chamber of Commerce 
believe. that the welfare of aU America 
iI In question. The competition Ja ris­
Inl. Our monopoly of know-how Ja 
Vanishing. Here and there )'ou can lee 
the floor In our trea.ure house of natu­
ral rlche •. Our dollar I. In retreat. 

And-and let the do-gooden never 
forget thlll--Qur ability to be compos-
• Ionate to the unfortunate cannot be 
divorced from our capaclt)' to lenerate 
.ound and lolld wealth. A commodity 
stamp won't be much good if there 
Jan', any commodity. 

The road of history I. lIUered with 
the bones of g!'Ht .ocleties that tried 
to replace Intelrity with 'lmmlckl and 
COUldn't tell their druthers from their 
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needs. The debauchery of a ~rreney 
Is the debauchery of a naUon. If we 
can ever afford to stuff holel In our 
.hoe. with dollar bill. we will .UIl have 
holel In our .hoes. 

Wa Carry CIOUI 

We curry clout, lenttemen. Lalt nllht 
most of u. had dinner with our Sena. 
ton and Congreumen, not because 
theae gentlemen need a me meal or 
lack Invltatlonl, but because the)' 
found 11 politic to break bread with UI. 
The), found It politic, not merely be. 
caule we could be lOurc:es of lome com. 
palin funds, but, more fundamentally 
becaUN many of our fellow cltlzenl do 
IIlten to UI, Our opinions. Jf we try to 
make them reasonable and reasoned, 
carry .ome wellht-even around the 
barbenhop. 

I hope that we were aU poUte lut 
nl,ht But did we aet In a few IIckl? 
Did we speak our plect!s. brieRy, I 
hope, but IInnly to the men on Capitol 
Hill? If the AFL-CIO had been buyjnn: 
dinner you can bet that pieces wO -Jld 
have been ~ken. 

When wal the lal t time )'OU wrote 
),oUr con,reuman and ),our two aena. 
tal'll I don't mean one of lhete fake, 
canned thln,l that leta and deserves 
the wastebalket. I don't mean one of 
these phon), telelraml with a hundred 
sllnature •. I mean a thoulhtful leUer 
stuffed with two or three paralrapha 
of loUd mtat and baaed on a Uttle 
homework, not a knee·Jerk. 

Your ct)n,reuman doe. not hold the 
Chamber of Commerce of the United 
States In anywhere near al much awe 
a. he holdl )'ou. You are not an abstrae. 
tion, but a voter-not merely a voter 
but a potential Inlluencer of votel, The 
U.S. Chamber wanta to make )'ou ef. 
fedlve. Ita larae research department 
triel to lind the realll1ues in the mill 
of offered Jeal.lallon. Its board and Ita 
committeel try to amve at raUona' 
conclualoN concernln, h1lhly-complex 
pubUc queatlons and to decide on poU. 
clel that are lood-not for the welfare 
of the buatneu C'Ommunlty of the mo. 
ment-but, fa r more Importantly, for 
the welfare of unborn lreat-lrand~ 
children. 

We are not aolnl back to Millard 
FUlmore. We are all Interelted In pull~ 
Inl out the Inall. But how do we 
proflt It we overload the Ina, boe~ and 
It links? 

The Ameriea of the year 2,000 Js in 
the WOPlb, Prenatal Influence. are al. 
r~~ad)' a, work. And the kind of Arne ... 
lea thole who follow us wUl aet may 
be lareely dependent on the kind of 
Amerlt'8 you IrW.t on now. 

A load leiter to a concreasman won't 
write IlIeH. It wouldn't be a ,oad letter 

It the U.S. Chamber tried to W: e It 
for you. That'l wh), the U.S. Ch IOOr 
will not try. But .everal limes a ~k 
you have been recelvln, on YOUI lesk 
infonnation dlatllled. accurate onlL -.'e 
hope-readable from this or,anh tlon 
that could, It you jUl t .weat a ;llIe. 
make you an efTective citizen. 

Take a run at It, lentlemen. NUlle of 
UI will live forever. And a thimbleful 
of nUonal hlatory. chan,ln, II !1l0ta 
noble than a marble mauaoleum. 

What are you dolnl-You, Pete-you 
Hank-to utilize your polltlon. YOU; 
bralRl and your experience In your 
point In time? 

Remember: l( you don't knock. no 
one will answct the door. 

Slow.w", No lIeCHllon 
Economist Nonna Pace, In a peri. 

odic updatinc of demand forecasts lor 
the corruaated Industry, hu affirmed 
projected ahlpment ,alns for 1973 and 
'974 at 8.1 and 2.9 percent fespecll\'ely 
hut reviled the quarterly componenb 
(.1 the aalns. 

Speaklnl before a joint meeUng of 
the ExecuUve Committee and Western 
fe,lonal memben of the Fibre Box As­
Sociation, Mn. Pace reflned her 'I!Ctind, 
third and fourth quarter percentllie 
aaln estlmatel from 7.7, 12.9 and U 
percent to 9,3, 10.1 and 4.3 percent. A 
major factor In adju.tment of thc cor. 
lIer .econd and third quarter estimntel 
I. rennement of projections .utrou nd­
In, the mld·)'ear Fourth of July huli­d.,.. 

"End-use activit)' I. forecalt to ~ I OW 
6.6 percent this ),ear and 3.S pel" '!nl 
next," accordln, to MI'I. Pace . . '(he 
lower ,aln predicted (of 2.9 perccl~ In 
1974) for IIbre boxet reRecta the Inll .In 
of ahortales of raw materiall on Ie· 
mand, and Implies that there wI! be 
no further ,aln In Obre box penetr., on 
In IV14." 

PaD8ln.tlon 

Mn. Pace, who" Spedal ConluJ nt 
to Uonel D. Edie " Co" Inc., del lei 
penetration as the dlaplacemenl of 
other forml of packa,ln, or the (" <!" 

tlon of new demandl for corruill 'ed, 
This factor "C'Ontributed sl,nlflcll ntly 
to the .tron, Obre box periormanc.' In 
1972 and 1973," she aald, but this '.>'111 
not be the cale In 1974. 

A moderatln, ,rowth rate for Ihe 
econom)" beatnnln, In thl. quarter :and 
conUnuln, throu,h next year, can be 
traced to four current prellure., 8 C­

cardlna to Mn. Pace. These Include " • . 
slower rate of advance In aalel and 
production of C'Onlumec durable ,coda, 
the lnIluence of ti,hter and more COIlly 
money, limitations on rrowth Imposed 
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by lpacltl operaUons In some Indu •• 
trit and manpoW1!r shortales In othen, 
Ind the effect of Innation on real 
lro . th." 

Againa' RKa .. lon 

M,tlgating alPln.t a receulon, how· 
tVt l and prompting her projection of 
con!lI1ued thoulh 11uwer growth for 
the corrugated Indulltry, she detolled 
the unique facton of the current eco­
nomic Inuatlon. These Include the lar.e 
Inuc:ase In the number of people In 
the active houaehold-formln, ales In 
the lIext decade; the subllOrmal Inven­
tOI')' level. In relation to the need. of 
the economy; capacity shortage. In 111-
nlftcunt Indultriel which will encour­
lie capital c.utlaYI; Federal Relerve 
Board monetary pollcleo which make 
• major credit .queeze unlikely ; and 
stronl lrowth in export market •. -Tumln. to prices. Mra. Pace pre­
dicted a moderation In the nte of In· 
bUon In the comlnl month •. The fav· 
onble demand climate and validity of 
pdee Increa.es notwithltandlnl, she 
a id that the challenle to Indultry re· 
mains "that of eltabUlhln, lonl·ranle 
prire policies that will live sUltalned 
lrowth and profltablllty." The pm!'!nt 
dlmate, .he advised, should be used 
to Improve production and CII.tomer 
mix. eitabllih lonl·range commitment. 
with cultomera, and make efficient and 
productive arranlement. for raw mate­
risl ~ supplle •. 

New ()yen-Grode 
O..,Wropplnl Nylon Film 

A!lIed Chemleal Corporation Plastic 
f1 h1S SYlteml of Momltown, New 
Jet ey haa announced the avallablllt), 
01 . full Une of Capran 70S oven·lnde 
0\', ·wrappln, tUm. 

I nnulat~ for use a. an overwrop 
fo: food product packole. the 111m is 
Idl .1 for in-plant food processinl. In· 
Iii lUana! food packallnl and retail 
fo , pJ.clc:alinl. Advantalea: 

inlmum preparation-the product 
CiI be taken from the box ond put dl· 
n· I)' into the oven without further 
Ul. ,' rappln •. No thawlnl Is needed and 
II.. dear overwrap JI not removed. 

~~Itchen convenience-food cookl 
p ... rfectl)' without 'Pallerin" keepl 
O'· ,'n clean, ellmlnatel additional cook~ 
Ing PIns, caaaerolet, etc . 

101avor enhancement-food II aeU· 
b;jstlnli aU natural juices and flavor· 
In" retained and flavor blendlnl I. 
I d~aL 

Packa"nl economlc~low coat of the 
film (e .au,e ~lUn, price JI approxl­
matel.)' ,0.04/JOOO IqUa.re Inchet), 111m 
chanete:riJUcs and propertlel, excellent 
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machlnabiUty on automatic equipment 
and other faelor. promise markedl), 
.uperior economics. 

Capran 708 oven-grade overwrapplng 
fllm meet. aU applicable relulations of 
the Food and Drug Admlnlatratlon for 
Rim Intended for use in procesaing, 
handling and packaging food. including 
oven cooking and oven baking at tem­
perature. above 250- F. 

Plaltlc Palle .. 
U.S, PlalUc Palletl, Inc. have an an­

Iwer for the InUeBslng [Olt and avail· 
abUU)' of wooden pallets. 

Their pluth! palleta arc molded In 
one piece, of .tructural form polyethy­
lene, wellhlng about 38 pounds. The 
resin Is high density polyethylene 
DMDJ 7008, manufactured by Union 
Carbide. It II food grade and approved 
by F.D,A. The color concentrate Is low 
denltty poi),elbylene TI02 PHTHALO 
Blue. It II non·toxic. 

Salient feature. are its 4-woy entry, 
with "ll:I r.1 ~c!n on the bottom Iide 
entryVro'D.)'ti tCl permit use with standard 
pallet or floor jaek equipment. 

Adwenta;.s 
Several unique characterlsUclI of the 

pallet alter advantages over the tradi­
tional wood version: 

(1) Lllhter weight lhan most wood 
pallets, which reduces Ihlpplnl COStl 

and makel ph)'slcal hondllng eDSY for 
one penon. 

(2) One piece conltruction which 
eliminate. troublesome .Iots, splinters, 
nalll and repair probleml, 

(3) The materlnl Itself. Polyeth),lene 
I. Inert to nearly all lolvents, cleaning 
lolutlonl and chemical., thus It will not 
be affected by the material. It may 
come In contact with In your operation, 
while ita hard .kln prevents mol.ture 
absorption durin, steam cleaning or 
.crubblnl. It oliO poueuel a wide tem­
perature ranle from minus 20 de.ree. 
to ISO degreel, and therefore, leavel a 
lenerous radlu. for easy .team steriliza. 

.! 

lion os required by the Food & Drug 
Admlnlltrotlon. 

(4) Unlike ..... orld, the plustlc pullet re­
sists contamlnutlon by bacteria. anti 
other muterllli attDcking substlln('t!lI, It 
con also wlthl tlllnd any type of weather· 
Ing. 

(5) From an ecological point of \·Ie ...... 
our pallet II ret),clable. 

(OJ Field tests have cstabllshed that 
our pallet can easily support both static 
and dynamic loads or 15,000 pounds. 

(7) The pallet Is neltable. It has nine 
legl lor convenient non-Jamming star­
agc. This nesting fcature ..... ilI save )'ou 
30% . toroge spaco.!. 11 Is also without 
sharp cornera or protruding nalls, limit­
Ina the pOlSlblllt)' of damage or Injury. 

(8) It Is economical because there Is 
no replacement every ),ear, no wasted 
maintenance time or expenditure, no 
breakase, no unsightly melli, no splln· 
terlng, no disposal problems. 

SamplH '20 

The dimensions of the pullet ore 4S" 
x 40" x 1'1' .. ... 4.way entry, with nine 
le.s. Current production color Is blUe, 
however, an), color or color coding for 
easy .tock Identlflcatlon Is available. 
Prices F.O.B. Princeton, New Jersey, 
(with terms net 15 do),s), are as lollows: 

10 100 $19.00 
101 500 $18.5!) 
601 1000 $18.00 

1001 tlOOO $17.00 
5000 and Above $10.00 

With regard to sample units, they are 
priced at $20.00 each; minimum quan· 
tity 5, F.O,B. Princeton, New Jeraey. 
Where a production quantity Is ordered, 
)'ou will be credited with the difference 
between $20,00 and the pallet price ap­
plicable to the quantities you purchase. 

Com. lack, Humber 40673951 
The bonds of matrimony, designed to 

have ond to hold. 
Are fceble, compurcd 10 the tie that 

binds 
MUllazine .ublerlber. to the fold . 
Long before your subscription lapses, 

the renewal Icttera start, 
With blondllhmenls most enticing 
As to why you shouldn't port. 
AI ),our . everance date approachel, the 

tempo of mail Increases 
And. even If )'ou say "Nol" loud anti 

clear, 
Quite frankly, It never ceases. 
For, once your name Ia reeorded, on 

computerized rolll 
Back yonder, 
It'l 10lt sheep-not those on the active 

Illt, 
For whom publllhera' hearts grow 

fonderl 
-0. 0 , Ludcke. 
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Coplllli In._.nt Problem 
(ConUnued trom pale 31) 

expenditure be JusUlled . . . by what 
~.sonlna? Should Macaroni of Amer. 
Ica Invade dlltlnt markets to take up 
the slack production? If unprolltable 
product. repres!nted 2,500,000 pounds, 
should the decision to buy be poat. 
poned? What dedslon will Giovanni 
hive for Durwood and John at 9:00 
A.M. tomorrow? 

Maybe Dr. Eliot wal right after all, 
bUllneo does not proct!ed on certain. 
ties, for If It did would there be a 
macaroni Indu.try? 

For Ib, R.ader 
What II the eentral luue? 
What I. perUnent to the central I.sue? 
What II the relative Importance of per. 

tlnent lrea.? 
What conclUllon should be reached? 
Why do I have this Conclusion? 
What are lome reasons for deciding al 

I do? 

N •• t Month: A Mork.tlng 
Probl.m - lroke ..... 
Diloct R.p .... nllltion 

From Lowry'. Food. 
Annuol R.port 

Lawry'. Foodl ot Lo. Anuele., CaU. 
fornla entered the tood bu.lness 
throulh its re.tauranu. Today Lawry's 
Sea.oned Sail Is world renowned. 

Several intere.Ung .tatements are 
made In their recently released annual 
report. Exeerpts: 

"We are not a '.plce company' in the 
commonly accepted sense ot the word 
because we do not IeU.piee. that have 
not ~n blended Into .pedal leuon. 
in,l, saucel, mlxe. and dreuln, •. 
Lawry'. producU are not complete in 
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themaelve. but are uaed In combina­
tion with other food. to Increase their 
navor and create exeltJn, meat.." 

Chugla, Tnadi 

''Chanlin, trendl ' and ute.tyles 
which are due to a myriad of reason. 
Includln, Improved communications, 
Increa.lna travel and re.taurant ex. 
periencel and contlnuln,arowth In dl •• 
poAble Income have hellhtened the 
Intere.t and awareness of food In all 
form •. Thl. Ja e. peciall), true in those 
food. which ofTer a new 'adventure' In 
eaUn, and we lee the.e trend. con. 
tlnuln, In the forelfeable future." 

nw .... 
"Never before haa it been so Impor. 

tant for marketen to atay close to their 
cUltomers. That I. why we Initiated an 
Innovative new pro,ram In 1972 known 
a. 'Lawry'. Con.umer Dialogues.' On 
a regular basi., vla.tton to Lawry'S C:m. 
ter In Lot An,ele. are Invited to parti­
cipate In the.e leulons. We find that 
the Intimate dlalo,ue. whl:h take. 
place between our co· worken and our 
consumer lue.1I provide Import 1nt In-
• Iaht Into how consumers Ute our prod­
ucts and how we can Improve upon 
them, and whi t new product Ideas 
make aense. The Dlalo,ue .eulon. al.o 
fUnction a. an 'early warning ayltem' 
enablln, u. to apot ballc consumer 
trend. and attitude change. al earty as 
poulble." 

To Promote Chin ... 
Noodl. Con.umption 

Even thou,h the Walhlngto .. Wheat 
CommllJlon haa curtailed Its budget by 
about f40,OOO al a re.ult of the Iharpty 
reduced while wheat crop thl. year, It 
haa bud,eted tli,OOO for use in a .pe­
elal joint project with Great Plaw 
Wheat, Inc. to promote production and 
coRlumpUon of Chlnese-.tyle noodle. 
In Latin Amerh:a. 

H.nnlng .. n OHlclol. 
Gilbert n . Eckhoff h .. been eletltd 

B viC" prelldent and member of 1M 
board. .,f Henningsen Food .. Inc., Whitt 
Plain., New York, it was announCfCl 
by Victor W. Hennln.len, Jr., pm!. 
dent. 

Prior to jolnln, Hennlnisen Food, In 
1971, Mr. Eckhotr served with General 
Food. Corporation a. manager or com. 
modlty procurement. 

Norman J. Klipfel, vice prelldenl· 
manutacturin, Iince 1969, hal alia bHn 
elected to the board of directors. Befort 
Jolnln, Hennlnglen Food. he held 
executive porHi to,. with General Mill .. 

Both ml.'.' :,re headquartered .t 
Henningsen':! Omaha Center. 

Poultry Unit Fights F ..... c 
With 0 Sod.Slllry Conto.t 

The Geor,ia Poultry FederaUol' Inr. 
Is I1')' ln, to dramaUze the dllemli , ot 
poultry produce,.. with a "price fl' .:u " 
conte.l In which entrant. are alk I to 
write Itorlel Ihowln. that the ICIt 
chicken. produced, the areater Ih, lou 
to the produce,.. becau.e of bllno. In • 
feed cosll. 

In keeping with the .plrtt of thl on· 
test, tint prize will be 100 baby cI Ju, 
.econd prize will be GOO chick. .md 
third prize will be 1,000 chick •. 

"The prize reco,nlze. the 1m! .Sll· 
ble sltuaUon of braUer, ega and tu kt1 
producertl and proeeu on with (" .zen 
.eIllng price. and Intreaslng CO, I ~ 01 
production, '0 that production cul~ c.n 
reduce future 101su ," the fede r:l!lon 
58y •. 

F .... Trod. M.otIng. 
Oct. 1·., AUanUc City, '7S Pack·lnfo. 
Oct. '-1., IPACK.IMA '73, Milan, Italy; 

Falrarount',. 
Oct. 15·11. U.S. Durum Show, Lon" 

don, North Dakota .• 

Tife MACAIDNI JoUaN,U. 




